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Preamble 

 

1) Introduction 

 

Management is not only an essence in all fields but it is a prevalent tool in the hands of 

corporates to governments. From planning to controlling and from budgeting to reporting, all 

managerial elements are the most essential parts of daily life. So the learners need to know 

about all aspects from rural development to creating artificial intelligence. They will 

understand how to develop India, one of the fifth most powerful economies in the world. It is 

expected that the learners should learn how to develop our economy and management for the 

future generation from these managerial facets. 

 

2) Aims and Objectives 

 To expose the learners to fundamentals of concept testing in the field of 

management studies.                      

 To orient the students with a learner centric approach in the domains of 

specialization in management studies.             

 To equip the students through a bottom-up approach in understanding the global 

perspectives of managerial aspects in the economy. 

 To provide a fillip to employability of learners through exploring the various 

dimensions of management studies.  

3) Learning Outcomes 

 Learners will learn the approach of management in the given circumstances. 

 They will get acquainted with the corporate management to government 

management. 

 They will understand the various financial concepts and their use in the related 

areas. 

 Learning of marketing aspects will give them an array of opportunities in the 

marketing areas. 

 Human resource management will enable them identify the reality ground of the 

HR sectors in the organisation. 

4) Any other point (if any)  

 A B.Com. (Management Studies) equips you with a broad range of business and 

management skills. The main course of action typically involves a curriculum 

divided into Major subjects, Open electives, and Minor courses spread across 

semesters. Here's a general breakdown of what you can expect 
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Mandatory 1 

Programme Name: B. Com. (Management Studies) 

Course Name: Principles of Management -I 

Total Credits: 04                                                                     Total Marks :100 

University assessment :60                                             College assessment :40 

__________________________________________________________________________________ 

Learning Objectives: 

a) To enable the learners to understand the basic concepts & functions of management 

b) To acquaint the learners with the theoretical perspective of management & its practical 

applications. 

c) To explore and understand the changing organization structures. 

Course Outcomes: 

CO1) Learners will remember & understand the basic concepts of management. 

CO2) Learners can apply & strategically analyse the domains of managerial practices. 

CO3) Learners will evaluate & create a roadmap to derive concrete managerial solutions. 

Module 1: 

Unit 1: Introduction to Management & Managerial Thoughts  

a. Concept & Features of Management – 6M’s of Management –– Need for management in 

business & non-business organizations  

b. Functions of Management - Levels of Management – Management Competencies & Skills. 

Unit 2: Management Thoughts  

a. Peter Drucker’s Analysis Thoughts - Scientific Management Theory by F.W Taylor – 

Administrative Management Theory by Henri Fayol – Human Relations Theory by Elton 

Mayo & Hawthorne Experiments - Henry Mintzberg Managerial Roles. 

b. Indian Management Thoughts – Contribution of Kautilya & Mahatma Gandhis Principle of 

Trusteeship. 

Module 2:  

Unit 3:  Functions of Management -I 

a. Planning – Meaning – Significance – Components (Strategic, Single Use & Stranding 

Plans) Decision Making – Concept – Essentials of sound decision making – Techniques. 
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b. Organising – Concept – Importance -Types of Organization Structure -Line & Staff, Matrix 

Organization Structure – Features – Formal v/s Informal  

Unit 4:  Functions of Management -II 

a. Virtual Organizational Set Ups – A pre requisite to Gen Z – Challenges -- Span of 

Management – Factors, Tall & Flat Organization- Features –  

b. Departmentation – Concept – Bases - Staffing – Concept – Process of staffing - 

Decentralization – Factors – Centralization v/s Decentralization of Authority  

 

 

References: 

• Principles of Management, Tripathi Reddy, Tata Mc Grew Hill 

• Management Text & Cases, VSP Rao, Excel Books, Delhi 

• Management Concepts and OB, P S Rao & N V Shah , AjabPustakalaya 

• Essentials of Management, Koontz II & W , Mc. Grew Hill , New York 

• Principles of Management-Text and Cases -Dr..M.SakthivelMurugan, New Age 

Publications 

 Management Today Principles& Practice- Gene Burton, ManabThakur, Tata 

McGrawHill,PublishingCo.Ltd.  

 Management – JamesA.F.Stoner, Prentice Hall, Inc .U.S.A.  

 Management: Global Prospective –Heinz Weihrich& Harold Koontz, Tata McGraw- Hill, 

Publishing Co.Ltd.  

 Essential of Database Management Systems -AlexisLeon ,MathewsLeon Vijay Nicole, 

Imprints Pvt Ltd. 

 Management –Task ,Resp, Practices – PetaDruche “willian Heinemann LTD. 
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Mandatory 1 

Programme Name: B. Com. (Management Studies) 

Course Name: Bhartiya Theory of Management Styles 

Total Credits: 02                                                                     Total Marks :50 

University assessment :30                                             College assessment :20 

__________________________________________________________________________________ 

Learning Objectives: 

a) To explore the learners with the concepts & terminologies of Bhartiya theories. 

b) To understand the need & implications of management styles of Bhartiya Theory. 

c) To acquaint with the information of Bhartiya theory & it's unique management styles. 

Course Outcomes: 

CO1) Students will understand Bhartiy theory of management 

CO2) Students will apply & adopt the management styles of Bhartiya management. 

CO3) It will create learner centric approach through holistic development of the students. 

 

Module 1: 

Unit 1 Introduction of Bhartiya theory of Management styles   

a) Definition of Bhartiya Management, evolution of Bhartiya/Indian Management, 

Management Styles based on Ancient Indian Wisdom,  

b) Concept and features of management styles, need of management styles, types of 

management style, Difference between Management and Leadership. 

Module 2: 

Unit 2 Six Universal Management Styles of Bhartiya Theory 

a) Purpose of Management – Contemporary Thought, Management by Self-Transformation, 

Management by Good Counsel, Management by Time 

b) Management by Luminous Unactivity, Management by Passionate Activity, and Management 

by Indolent Activity, Benefits and Bhartiya theory,  
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References: 

 

 Puri Vivek. (2020). Bharatiya (Indian) Theory Of Management Styles – Part I. Sage 

Publication. 

 (Indian) Theory of Management Styles AIMA Journal of Management & Research, May 

2021, Volume 15 Issue 2/4, ISSN 0974 – 497 Copy right© 2021 AJMR-AIMA 

 Subhash Sharma. (2019). Evolution of Indian Management/ Bhartiya Management. Reva 

university Bangalore. 

 https://swarajyamag.com/ideas/the-notion-of-bharatiya-management 

 https://cessedu.org/sites/cessedu.org/files/National%20Workshop%20on%20Bharatiya

%20Management.pdf 

 https://www.linkedin.com/pulse/traditional-management-concept-evolution-indian-ethos-

anjum 
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VSC/SEC 

Programme Name: B. Com. (Management Studies) 

Course Name: Information Technology in Business Management  

Total Credits: 02                                                                     Total Marks :50 

University assessment :30                                             College assessment :20 

__________________________________________________________________________________ 

Course Objectives: 

a) To learn basic IT concepts and its role in management of business. 

b) To understand the basic concepts of Email, Internet and other domains 

c) To identify security aspects of Information Technology in Business and to mitigate them  

Course Outcomes  

CO1) Learners will be acquainted to different applications of Information technology in business. 

CO2) Learners will develop the professional email drafting skills. 

CO3) Develop learners understanding of the recent technologies and business model.  

Module 1 

Unit 1 Introduction to IT Support in Management 

a) Concept of Data, Information, Knowledge, and Database, Success and Failure Case studies 

of Information Technology, Major Areas of IT Applications in Management, Concept and 

Applications of Opens Source software,  

b) Introduction to Writing Professional Mails, Creating Digitally signed documents, emailing 

merged documents, Introduction to Bulk email software, Use of Microsoft Outlook – 

Configuring Outlook, Creating and Managing profile in Outlook, 

Module 2 

Unit 2 Emergence of E- commerce and M-Commerce  

a)  Definition and features of E- commerce and Mobile Commerce, Business Models of e- 

commerce – B2B, B2C, B2G, E Governance. 

b) Internet Technology – Basic concepts of Internet, Intranet, Extranet, 

Introduction to Artificial Intelligence, Machine Learning and Chat GPT, cyber Security 

threats and Measures, 
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References  

 Information Technology for Management, by Efraim Turban, Doothy Leinder Ephraim 

Mclean, James Whether be, 6th Edition. 

 E- commerce – An Indian Perspective, by Hill Joseph, Tata Mc Grow Hill. 

 Information Technology and its Applications in Business By Reema Thareja, Oxford 

University Press   

 Information Technology In Business Management, by Mukesh Dhunna and J.B.Dixit, 

Laxmi Publications Pvt Limited  

 Microsoft Outlook: A Complete Guide from Beginner to Advanced to Learn Outlook's 

Useful Tips and Tricks for Email Management, Inbox Organization, and 

More Paperback by Kurt A. Prescott (2023)  

 Dixit, M. D. (2015). Information Technology in Business Management . Laxmi 

Publications Pvt Limited . 

 Efraim Turban, L. V. (2013). Information Technology for Management. Wiley. 

 Joseph, H. (2019, 6th Edition). E- commerce An Indian Perspective. Tata Mc Graw Hill. 

 Kavanagh, P. (2004). Open Source Software . Digital Press . 

  Manzoor, D. A. (2012 ). Information Technology in Business . USA: CreateSpace 

Independent Publishing Platform. 

  Mehrotra, D. D. (2019). Basics of Artificial Intellegence and Machine Learning . 

Chennai: Notion Press . 

  Thareja, R. (2018). Information Technology and Its Apllication in Business . Oxford 

University Press 
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VSC/ SEC 

Programme Name: B. Com. (Management Studies) 

Course Name: Business Start-up Skills 

Total Credits: 02                                                               Total Marks :50 

University assessment :30                                     College assessment :20 

Learning Objectives 

a) To make students understand new venture creation opportunities, its resources, and 

requirements for Business Start-up. 

b) To encourage the students to adopt, adapt and innovate the strategies for new start-ups  

c) To motivate them for the survival of the fittest in the competitive business environment 

Course Outcome 

CO1) Students will understand the opportunities with regards to Business Start-ups 

CO2) The students will learn about the various sources of finance for a new venture  

CO3) Learners will inform about the role of central/state government in promoting entrepreneurship 

CO4) Students will learn about the survival and growth strategies of start-ups 

CO5) Students will be encouraged to come up with innovative ideas for start-up enterprise. 

Module 1: 

Unit 1: Introduction to Business Start-ups 

a. Introduction of Industry 4.0 and Industry 5.0 - Concept and features of Business Start-ups- 

Business Start-ups Ecosystem- Factors responsible for the growth of Business Start-ups in the 

Indian economy 

b. Competencies required for budding entrepreneurs - Essential Traits to become a successful 

budding entrepreneur - Women entrepreneurs and challenges before women entrepreneurs 

Module 2: 

Unit 2: Initiatives to encourage Business Start-ups 

a. The six forces of change- Government initiatives to encourage the Business Start-ups in India- 

Challenges faced by the Business Start-ups- Sources of funds and role of banking sector in 

development of Business Start-ups 

b. Start-ups Success and Failure stories (Case studies)- Introduction to functioning of Incubation 

Centre/ Entrepreneurial Development Cell – Ideations and Planning for business start-ups 

Initiatives taken by the educational institutions to encourage Business Start-ups (Practical 

/Activities) 
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References: 

 Norman M. Scarborough & Jeffery R. Cornwall, Essentials of Entrepreneurship and Small 

Business Management, 9th Edition, Prentice Hall, 2018.  

 Howard Frederick, Allan O’Connor, & Donald F. Kuratko, Entrepreneurship: Theory, 

Process and Practice, 4th Edition, Cengage Leaming, 2016.  

 Vasant Desai, Entrepreneurship Management, 1st Edition, Himalaya Publishing House, 

2013.  

 Madhurima Lal, Entrepreneurship, 1st Edition, Excel Publications, 2012. 

 Eric Ries, The Lean Start-up: How Today's Entrepreneurs Use Continuous Innovation to 

Create Radically Successful Businesses, 1st Edition, Crown Publishing, 2011.  

 Madhukar Shukla, Social Entrepreneurship in India, 1st Edition, SAGE Publications 

India Pvt Ltd., 2020.  

 Peter Thiel & Blake Masters, Zero to One: Notes on Start Ups, or How to Build the Future, 

Random House, 2014 

 Anjan Raichaudhuri, Managing New Ventures Concepts and Cases, Prentice Hall 

International, 2010. 

 Donald F Kuratko, Jeffrey S. Hornsby, New Venture Management: The Entrepreneur’s 

Road Map, 2e, Routledge, 2017C 
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for B.M.S. 

02 
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2024-2025 

 
 
 
 



Sr. No.  Heading  Particulars  

  

  

1  

  

 Description the course:  

  

Including but Not limited 

to:  

Business Communication Skills I (B.M.S) 

Business communication is an integral part of the 

commercial and corporate world. The growth of 

commercial organizations is directly linked to the 

effectiveness of their methods of communication with 

all their stakeholders. The success of an organization 

is also closely linked to its image building. As a 

discipline, business communication has changed 

diametrically and exponentially because of the rapid 

changes in information technology. 

In this scenario, it is imperative that all corporate 

professionals should have command over the 

various dimensions of business communication 

including the intentional and unintentional, the verbal 

and non-verbal, the in-person and the digital. 

The systematic study of business communication 

prepares the learners to become capable 

entrepreneurs, professionals, team-members and 

managers in today’s competitive, networked and 

digitized business world. 

2   Vertical :  Ability Enhancement Course  

  

  

3   Type :  Theory  

  

  

4   Credit:   2 credits  

(1 credit = 15 Hours for Theory or 30  

Hours of Practical work in a semester)  

  

5  Hours Allotted :  30 Hours   

6   Marks Allotted:  50 Marks  

  

  



7  Course Objectives:  

1. To make learners familiar with the basics of business communication 

theory. 

2. To make learners aware of digital communication for personal and business 

use. 

3. To improve learners’ understanding of verbal and non-verbal 

communication.  

4.  To enable learners with effective business correspondence skills. 

8  Course Outcomes:  

At the end of the course, learners will be able to: 
1. Understand the basics and significance of business communication theory. 

2. Adapt to and use digital communication methods for personal and business   

purposes. 

3. Grasp and effectively use the nuances of verbal and non-verbal 

communication. 

4. Improve their skills in business correspondence. 

9  

  

Modules:- Per credit One module can be created   

  

Module 1: Introducing the Theory of Business Communication       (15 Lectures) 

  

1. Concept of Communication  

-    Definition and meaning of communication  
- Process of communication  
- Need of communication  
-      Feedback  
 

2. Communication at the Workplace 
  -  Channels of communication: Downward, Upward, Horizontal, Grapevine 
  - Methods of communication: Verbal and non-verbal    
 
 3. Impact of Digital Technology on Communication 
    - Internet-enabled communication; Email 
    - Social media: FaceBook, Twitter, Instagram, WhatsApp 
 
 
 
 
 
 
 



Module 2: Business Correspondence              (15 Lectures) 
 

1.   -  Parts of a business letter 

- Layouts of a business letter  
 

       2.   - Job application with bio-data 
              - letter of appointment 
              -  letter of appreciation 
              -  letter of resignation 
 
       3.   - Emails: Job application via email  
              -  writing and responding to official emails 

10 Text Books: N.A. 

11 
Reference Books: 

1. Ashley, A. A Handbook of Commercial Correspondence. New Delhi: Oxford 
University Press, 1992. 
2. Aswalthapa, K. Organisational Behaviour. Mumbai: Himalaya Publications, 1991.  
3. Balan, K.R. and Rayudu, C. S. Effective Communication. New Delhi: Beacon 
Books, 1996. 
4. Bangh, L. Sue, Fryar, Maridell and Thomas David A. How to Write First Class 
Business Correspondence. N.T.C. Publishing Group USA, 1998. 
5. Benjamin, James. Business and Professional Communication Concepts and 
Practices. New York: Harper Collins College Publishers, 1993.  
6. Britt, Deborah. Improving Business Communication Skills. Kendall Hunt 
Publishing Co., 1992. 
7. Bovee Courtland, L. and Thrill, John V. Business Communication Today. McGraw 
Hill, New York, Taxman Publication, 1989.  
8. Drucher, P.F. Technology, Management and Society. London: Pan Books, 1970.  
9. Eyre, E.C. Effective Communication Made Simple. Kolkata: Rupa and Co.,1985.  
10. Ecouse, Barry. Competitive Communication: A Rhetoric for Modern Business. 
New Delhi: OUP, 1999.   
11. Fisher, Dalmar. Communication in Organisation. Mumbai: Jaico Publishing 
House, 1999. 
12. Frailley, L.E. Handbook of Business Letters. Revised Edn. New Jersey: Prentice 
Hall Inc., 1982.  
13. Flyn, Nancy. The Social Media Handbook. Wiley, 2012. 
14. Gartside, L.E. Modern Business Correspondence. Plymouth: McDonald and 
Evans Ltd, 1980.  
15. Ghanekar, A. Communication Skills for Effective Management. Pune: Everest 
Publishing House, 1996. 
16. Labade, Sachin, Katre Deepa et al. Communication Skills in English. Orient 
Blackswan, Pvt Ltd, 2021. 
17. Shainesh, G. and Githa Heggde. Social Media Marketing: Emerging Concepts 
and Applications. Springer Nature Singapore, 2018. 
 

 



12  Internal Continuous Assessment: 

40%  

  

External, Semester End Examination 

60%  

Individual Passing in Internal and 

External Examination :  

13  Continuous Evaluation through:  

• Performance in activities:     10 marks 
(The class may be divided into batches to conduct the oral activities by creating 
formal schedule for the same before the semester End Examination.)  

• Written assignments or projects:                         10 marks  
(Learners will have to write and submit written assignments in a timely 
manner.)  

Suggested Activities: 

• Use of social media accounts for purpose of business communication  

• Making short presentations on given topics 

• Official letter writing/ email writing exercises 

• Role play focusing on channels and methods of communication 

14  Format of Question Paper: for the final examination   

 

External / Semester End Examination Marks: 30                Time: 1 
Hours 

 
Q.1. Essay Type Questions (Any One out of two on Unit I)                       Marks 10 

Q.2. Essay Type Questions (Any One out of two on Unit II)                      Marks 10 

Q.3. Short Notes/Problem (Any Three out of five on all Units)                   Marks 10 

    

  

 

 

 

 

 
Sign of BOS Chairman  
Prof. Dr. Shivaji Sargar 
Board of Studies in 
English 

 
Sign of the Offg. 
Associate Dean 
Dr. Suchitra Naik 
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Humanities 

 
Sign of the Dean 
Prof. Dr. Anil Singh  
Faculty of 
Humanities  
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CONTENT WRITING 
 

Sr. 

No.  

Heading  Particulars  

  

  

1  

  

 Description the course :  

  

Including but Not limited to :  

A content writing course is designed to equip students with 

the understanding and the skills required to create compelling, 

effective, and engaging written content for various platforms 

and purposes. 

2   Vertical :  Open Elective  

  

  

3   Type :  Theory   

  

  

4   Credit:   2 credits   

5  Hours Allotted :  30 Hours   

6   Marks Allotted:  50 Marks  

  

  

7  Course Objectives: (List some of the course objectives)  

1. To understand the role of content writing in marketing and communication strategies. 

2. To review essential grammar rules, punctuation, and writing style guidelines. 

3. To understand basic principles of content writing apt for different platforms and different 

target audiences 

8  Course Outcomes: (List some of the course outcomes)  

1. To provide students with tools that would help them communicate effectively. 

2. Understanding crisp writing as part of Mass Communication 

3. The ability to draw the essence of situations and develop clarity of thought. 



 
 

9  

  

Modules:- Per credit One module can be created   

  

Module 1: FOUNDATION  

1. Grammar Refresher: With special emphasis on use of punctuations, prepositions, 

capital letters and lower case 

2. Vocabulary building: Meaning, usage of words , acronyms 

3. Common errors: Homophones and common errors in English usage. 

4. Editing Skills: Identifying redundant words and phrases and eliminating these.  

5. Essentials of good writing: With emphasis on writing with clarity, logic and structure, 

Structuring a story, Creating a flow, 

Module 2: WRITING TIPS AND TECHNIQUES  

  

1. Writing tickers/ scrolls: For television news 

2. Writing social media post: Twitter and for other social networks 

3. Writing briefs/snippets: News briefs, Lifestyle and entertainment snippets 

4. Caption writing: Picture stories etc 

5. Writing headlines: News headlines and feature headlines 

Module 3: PRESENTATION TOOLS AND TECHNIQUES 

1. Power Point Presentation: Use of Power Point tools, Power Point to Pdf Power 
Point to self-animated presentation, Auto timing of Power Point presentation 

2. Info graphic: Colour selection, Use of clip art, Use of Power Point smart tools, 
Minimalist animation for maximum impact 

3. Three minute presentation: Content for single slide, Uses of phrases, Effective word 
selection, Effective presentation 

4. Google Advance search: How to select relevant information, Locating authentic 
information, How to gather information for domestic and international websites 

5. Plagiarism: How to do a plagiarism check, Paraphrasing, Citation and referencing 
style 

Module 4: WRITING FOR THE WEB  

1. Content is King: Importance of content 
2. Less is More: Writing for print media/ social media like Twitter, etc 
3. Copywriting: Ad campaigns (creative, witty and attractive) 
4. Realtime Content: Difference in writing for print vs digital 
5. Keywords: Designing keywords for Search Engine Optimization 



10  Text Books:  

1. The Editor’s Toolbox by Buck Ryan and Michael O’ Donnell, Surjeet Publication 

2. Writing for the Mass Media by James Glen Stovall 

3. A Handbook of Rhetorical Devices by Robert A Harris 

 

 11  Reference Books:  

1. The Editor’s Toolbox by Buck Ryan and Michael O’ Donnell, Surjeet Publication 

2. Writing for the Mass Media by James Glen Stovall 

3. A Handbook of Rhetorical Devices by Robert A Harris 

 

12  Internal Continuous Assessment: 40%  

  

External, Semester End 

Examination 60%  Individual 

Passing in Internal and External 

Examination  

13  Continuous Evaluation through:  

   Quizzes, Class Tests, presentation, 

project,  role play, creative writing, 

assignment etc.( at least 3 )  

1. Writing Captions and Headlines: 

Simple writing is difficult. This 

assignment will help the learners to 

grasp the most essential aspect of a 

story and present these as headlines 

and captions. 

2. A three- minutes power point 

presentation: This assignment 

challenges the learners to draw the 

essence of elaborate reports, 

research papers and present in three 

minutes. 

3. Word Game/ Quiz: This is an 

exciting way to get learners engaged 

in vocabulary building.  

  

14  Format of Question Paper: for the final examination   

  

Question.1 is compulsory. 

Attempt any 1 from Q2. And Q3. 

Each question carries 15 Marks  

 

Question No Questions Marks 

Q 1 Practical/ Case study 15 

Q 2 Practical/ Theory 15 

Q 3 Practical/ Theory 15 

 TOTAL 30 



Note:  

1. Equal Weightage is to be given to all the modules. 

2. Internal option shall be given in Q1. 

3. 15 marks question may subdivide into 7.5 marks each. Internal option shall be 

given, i.e attempt any two out of three. For direct 15 Marks question option 

should be given. Attempt any one out of two.  

4. Use of simple calculator is allowed in the examination. 

5. Wherever possible more importance is to be given to the practical problems.  

    

  

                                         
 
 
 
 

  Sign of the BOS Chairman 
Dr. Navita Kulkarni 
BoS in Mass Media 

 Sign of the                        
Offg. Associate Dean 
Prof. Suchitra Naik  
Humanities 

Sign of the Offg. Dean 
Dr. Anil Singh 
Humanities 
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I. IT_Google Workspace 

 (Open Elective) [OE] 

2 

 

  

From the Academic Year 

 

2024-2025 

 
 
 
 



 

 
 
 
 

Name of the Course: IT_Google Workspace 

Sr.No. Heading Particulars 

1 Description the 
course : 
Including but Not 
limited to: 

Google Workspace is a collection of cloud-based 
productivity tools that are designed to help 
individuals and organizations to work and 
collaborate efficiently. This course will provide an 
introduction to applications such as Gmail, Google 
Drive, Google meet and Google Calendar Google 
Docs, Google Sheets, Google Slides, Google 
Forms, Google Classroom.   
 

2 Vertical : Open Elective 

3 Type : Practical 

4 Credits : 2 credits  

5 Hours Allotted : 60 Hours  

6 Marks Allotted: 50 Marks 

7 Course Objectives(CO):  
CO 1. Understand Google Workspace and its applications. 
CO 2. Gain proficiency in key features of Google workspace application. 
CO 3. Acquire proficiency in Google workspace to collaborate, manage 

tasks and communicate effectively. 
CO 4. Leverage possibilities of Google workspace tolls to enhance 

productivity and streamline workflow. 

8 Course Outcomes (OC):  
OC 1.  Manage email communications with Gmail. 
OC 2.  Schedule and organize meetings and events using Google 

Calendar. Arrange and attend video meetings with Google Meet, 
Communicate with others using Google Chat. 

OC 3. Save , manage, and share files with Google Drive.  
OC 4.  Generate and collaborate documents, spreadsheets and 

presentations. 
OC 5. Design Google Forms and collect data for surveys . Generate 

reports based on the collected data and integrate it with other Google 
Workspace applications. 

OC 6.  Use Google Classroom to digitally organize, distribute, and gather 
assignments, course materials, and feedback. 

OC 7. Navigate confidently and make use of the numerous functionalities 
of Google Maps. 

OC 8. Able to design, develop, and maintain informative and visually 
appealing websites using Google Sites. 

9 Modules:- 
Module 1: 



 

1. Google Workspace & Mastering email communication with Gmail: 
Overview of Google Workspace, Setting up a Google account and 

accessing Google Workspace, Set Profile information and Photo, 

Send and Receive emails, Organize emails using labels, filters, and 

stars for easy retrieval and management, Utilize Gmail’s advanced 

features like scheduling emails, snoozing emails, and setting reminders. 

a. Create a Gmail account. Write a brief email to your friends inviting 
them to a meeting to discuss a possible industrial visit. Attach a 
document file with the many options for places to visit. 

2. Google Calendar , Meet and Chat : Create a new calendar, Create an 
event in Google Calendar, Set remainders and alarms , Share a 
Calendar with Other People ,Integrate with Gmail and other apps. 
Scheduling and managing Google Meet events, Features in Google 

Meet like screen sharing, chat, annotations and recording,  Creating 

public and private Google Chat rooms ,Inviting and managing 

participants in Google Chat rooms, Utilizing Chat room features like 

sharing files, links, and multimedia, pinning messages, and polls. 

a. Create a new event in Google Calendar for an event happening on 
a specific date and time. Set a reminder to alert you one day prior to 
the event. Share your Google Calendar with a specific email address 
and grant them view-only access. 

b. Set up a meeting with your project partners, choose the suggested 
security configurations, and send a meeting invite to the participants 
via email. Begin the meeting by letting everyone into the meeting 
room. To demonstrate to them the project's progress, share your 
screen. Use chats to send brief messages and share relevant 
documents. 

3. Google Drive :Managing files and folders in Google Drive, Sharing files 
and folders with collaborators and setting access permissions. 
a. Create a project folder in Google drive. Add a PowerPoint 

presentation detailing project milestones and a Word document with 
project guidelines to the folder. Share the folder and allow the project 
team members to edit it. 

4. Google Docs: Document creation with Google Docs, Apply Basic 
Formatting to Text , Inserting Images, Creating tables, Format a 
document with styles, Using Find and Replace, Using Regular 
Expressions for Advanced Searching, Sharing and Collaborating on 
files.  
a. Create a one page document which best describes you. Add the 

document's heading and page numbers. Make a list of your hobbies 
using bullet points. Employ formats and typefaces to give the 
document an elegant look. To highlight your skills, use hyperlinks to 
other documents in the folder. Include a picture of yourself on the 
page as well. Add a table with your educational background in it. 
Write about your positive college experiences by voice typing. After 
that, translate the document's content into a different language of 
your choice. 

5. Google Sheets :Insert, delete and manage sheets , Insert a Function, 
Format Spreadsheets, Cells, and Ranges, Apply Number Formatting 



 

and Conditional Formatting, Insert and View Notes, Choose 
Spreadsheet Settings, Merge Cells, Wrap and Rotate Cell Contents, 
Inserting Objects in Google Sheets, Sort and Filter Data, Apply Data 
Validation to Your Sheets, Protect Ranges in a Sheet, Protect a Sheet, 
Create and Manage Macros. 
a. Create a Personal budget sheet, list all your expenses and incomes 

of the month in the sheet. Use sum function to total the income and 
expenses. Use IF function to find if the budget is in deficit or not. 

Module 2: 

1. Google Slides: Add a Slide to a Presentation, Import Slides from an 
Existing Presentation, Understanding and Using Views, Work with Text 
Boxes, Add Audio and Video to a Slide, Insert Shapes and Word Art, 
Add a Transition and Animations, Edit a Slide Master, Organize the 
Slides in a Presentation 
a. Open a new Google Slides presentation titled “Project Presentation”. 

Add slides to provide a summary of your project. Use themes and 
transitions to make the slide experience better. 

2. Google Forms: Create a Form, Choose Settings for a Form, Add 
Questions to a Form, Add Images to a Question, Add a Video to a 
Question, Import Questions from an Existing Form, Create a Form with 
Multiple Sections, Control Progression Based on Answers, Add 
Collaborators to a Form, Preview and Test a Form, Send a Form to Its 
Respondents, View the Responses to a Form, Analyse form responses 
and generate reports. 
a. Create a Google Form to accept participation entries  for the various 

events your department is organizing on the annual day. Mention the 
details of event in the form description. Include a dropdown menu to 
select the events they wish to participate in. Insert relevant 
multimedia to make the Google Form attractive. 

b. Create an online evaluation quiz using Google Form. Include a 
variety of question formats, such as ones with pictures, videos, etc. 
Assign points to the questions. Share the link with your friends and 
check out the the summary of the responses. 

3. Google Classroom: Create and set up a Google Classroom, Add 

Students and Co-Teachers, Using Google Classroom to share 

resources,  Create assignment, Set  due dates and points, Use rubrics 

for grading, Integrate quizzes created using Google Form  with Google 

Classroom. 

a. Create a Google Classroom for a certain subject that includes a 

range of topics, resources, and activities. Include resources for each 

topic, such as Word docs, PowerPoints, and YouTube links. Include 

elements that encourage participation and interaction, such as 

assignments and discussions. 

4. Google Maps: Search on  Maps, Different Map Views (Satellite, Terrain, 
Street View), Customizing Maps, Get to your destination, Sharing Maps 
with Others. 
a. Use google maps to explore local landmarks in your area. Find 

directions from your current location to a nearby restaurant. Use 
Maps to check the places you have visited on a particular day. 



 

5. Google Sites: Creating and building simple websites using Google 

Sites, Adding content, images, and widgets to websites.  

a. Assume you runs a small business. Create  a visually appealing 

website which includes the following pages: Home page , About the 

business, Products page,  Announcement of discounts. 

10 Text Books and Online Resources 
1. Hart-Davis, G. (2021). Teach Yourself Visually Google Workspace. 

Visual. 
2. https://support.google.com/a/users#topic=9247638 
3. https://support.google.com/edu/classroom#topic=10298088 
4. https://support.google.com/maps/?hl=en#topic=9729258 

11 Reference Books 
1.  Team, Z. (2017). The Ultimate Guide to G-Suite. Lean Pub G-Suite. 
2.  Iyer, b. (2022). Google workspace user guide: a practical guide to 

using google apps efficiently while integrating them with your 
data. 
 

12 Internal Continuous Assessment: 
40% 

Semester End Examination: 60% 

13 Continuous Evaluation through:  
     Quizzes, Class Tests, 
presentation, project, role play, 
creative writing, assignment etc.( at 
least 3 ) 

 

14 Format of Question Paper: Duration 2 hours. Certified copy of Journal is 
compulsory to appear for the practical examination 
Practical Slip: 
Q1. From Module 1      13 marks 
Q2. From Module 2      12marks 
Q3. Journal and Viva    05 marks 

 

 

Sign of Chairperson 
Dr. Mrs. R. Srivaramangai 
Ad-hoc BoS (IT) 

Sign of the 
Offg. Associate Dean 
Dr. Madhav R. Rajwade 
Faculty of Science & 
Technology 

Sign of Offg. Dean, 
Prof. Shivram S. Garje 
Faculty of Science & 
Technology 
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Syllabus for 

Indian Knowledge System  

Board of Studies in Indian Knowledge System 

UG First Year Programme 

Semester  

 

 I OR II 

Title of Paper 

 

Credits 2 for either I or II 

Semester  

I) Indian Knowledge System  

 

From the Academic Year 

 

2024-2025 

 

 

 

 

 

 

 

 

 



 1. Introduction to IKS 

(What is knowledge System, Characteristic Features of Indian Knowledge System) 
 

2. Why IKS? 

(Macaulay’s Education Policy and its impact, Need of revisiting Ancient Indian Traditions)  
 

3. Scope of IKS 

(The Universality of IKS (from Micro to Macro), development form Earliest times to 18th Century CE)  
 

4. Tradition of IKS 

(Ancient Indian Education System: Home, Gurukul, Pathashala, Universities and ancient educational centres)  

5.   Relevant sites in the vicinity of the Institute 

      (Water Management System at Kanheri, Temple Management of Ambarnath, etc.) 

Sr. 

No.  

Heading  Particulars  

  

1  

  

 Description the course :  

 Including but Not limited to :  

Introduction, relevance, Usefulness, Application, interest, 

connection with other courses, demand in the industry, job 

prospects etc.  

2   Vertical :  Major/Minor/Open Elective /Skill Enhancement / Ability  

Enhancement/Indian Knowledge System ( Choose By  √ )   

3   Type :  Theory / Practical  

4   Credit:   2 credits ( 1 credit = 15 Hours for Theory or 30 Hours of 

Practical work in a semester )  

5  Hours Allotted :  30 Hours  

6   Marks Allotted:  50 Marks  

7  Course Objectives:  ( List some of the course objectives )  

1.   To sensitize the students about context in which they are embedded i.e. Indian culture and    

      civilisation including its Knowledge System and Tradition.  

2.   To help student to understand the knowledge, art and creative practices, skills and values in ancient  

      Indian system. 

3.   To help to study the enriched scientific Indian heritage.  

4.   To introduce the contribution from Ancient Indian system & tradition to modern science &    

      Technology. 

8  Course Outcomes: ( List some of the course outcomes )  

1.   Learner will understand and appreciate the rich Indian Knowledge Tradition 

2.   Lerner will understand the contribution of Indians in various fields  

3.   Lerner will experience increase subject-awareness and self-esteem 

4.   Lerner will develop a comprehensive understanding of how all knowledge is ultimately intertwined  

9  Modules:-  

 Module 1: ( 10 Hours )  



Module 2: ( 10 Hours )  

1.   Medicine (Ayurveda) 

2.    Alchemy 

3.    Mathematics 

4.    Logic 

5.    Art of Governance (Arthashastra) 

Module 3: (10 Hours) (Select Any FIVE out of the following)  

1.    Aesthetics                                                              9.     Yoga and Wellbeing 

2.    Town Planning                                                     10.     Linguistics 

3.    Strategic Studies                                              11.     Chitrasutra 

4.    Krishi Shastra                                                      12.     Architecture 

5.    Vyakaran & Lexicography                                  13.     Taxation 

6.     Natyashastra                                              14.     Banking 

7.     Ancient Sports                                                    15.   Trade and Commerce 

8.     Astronomy 

10  Reference Books 

1. Concise history of science in India- D.M. Bose, S.N Sen, B.V. Subbarayappa. 

2. Positive sciences of the Ancient Hindus- Brajendranatha seal, Motilal Banrasidas, Delhi 1958. 

3. History of Chemistry in Ancient India & Medieval India, P.Ray- Indian Chemicals Society, Calcutta 1956 

4. Charaka Samhita- a scientific synopsis, P. Ray & H.N Gupta National Institute of Sciences of India, New 

Delhi 1965. 

5. MacDonnell A.A- History of Sanskrit literature 

6. Winternitz M- History of Indian Literature Vol. I, II & III 

7. Dasgupta S.N & De S.K- History of Sanskrit literature Vol. I. 

8. Ramkrishna Mission- cultural heritage of India Vol. I, II & III. 

9. Majumdar R. C & Pushalkar A.D- History & culture of the Indian people, Vol. I, II & III. 

10. Keith A.B- History of Sanskrit literature. 

11. Varadachari V- History of Sanskrit literature Chaitanya Krishna- A new History of Sanskrit 

11  Continuous Internal Assessment: 20 Marks Semester End Examination : 30 Marks 

12  Continuous Evaluation through:  

Assignment/ Presentations/ Projects 

(Group/Individual) / Field Visit Report  

10 Marks, 
class Test / MCQ Test 5 Marks, 

Overall Conduct and Class Participation 5 Marks 

  

  

  

  

  

  

13  Format of Question Paper: for the final examination   

Q1. Attempt any TWO Questions out of FIVE.                         6 Marks 

Q2. Attempt any THREE Questions out of SIX                       12 Marks 

Q3. Attempt any THREE Questions out of SIX.                      12 Marks 
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Title of the Course Indian Constitution   

Semester – Sem I  

Syllabus for Two Credit  

 
  

(With effect from the academic year 2024-25) 
 

 

 

 

 

 

 



 

  
PROGRAM BA /BSc/ BCOm 

SEMESTER  I  

COURSE TITLE   Indian Constitution  

VERTICLE /CATEGORY  E (Value Education Course)  

COURSE LEVEL  50  

COURSE CODE     

COURSE CREDIT  2  

HOURS PER WEEK THEORY  2  

HOURS PER WEEK PRACTICAL/TUTORIAL     

   

  

   

COURSE OBJECTIVE  

 Learners will be enabled to understand the basics of Indian 

Constitution.  

 Significantly the learners will understand the significance and 

functionality of Fundamental Rights, Fundamental Duties and Directive 

Principles.  

 The learners will be enabled to understand   the role of Indian 

Judiciary in Protecting Fundamental Rights.   

 

 

 

 

COURSE OUTCOME 

CO1: Learners will be   empowered to understand the basic structure, nature of 

Indian Constitution  

CO2: Learners will understand their and other citizens   fundamental rights and 

duties towards the nation.  

CO3: Learners will be equipped with the role of Indian Judiciary in protecting 

Fundamental Rights of citizens and will be able to describe areas of criminal 

justice, law and society through a critical analysis of the subject.  

.   

 

 

 

 

 

 
 



 

ORGANISATION OF THE COURSE 
 

   

UNIT 

NO   

COURSE UNITS     HOURS PER 

WEEK   

1   Indian Constitution: Characteristics   10  

2   Fundamental Rights, Fundamental Duties and Directive 

Principles of State Policy   

10  

3   Judiciary: Introduction to Supreme Court, Powers, and 

Functions of the Supreme Court   

Introduction to High Court Powers and Functions of the High 

Court   

Public Interest Litigation, Judicial Activism   

10  

   TOTAL HOURS   30  

   

COURSE DESIGN  

UNIT TITLE   OUTCOME   

  

DESCRIPTION  PEDAGOGICAL 

APPROACH  

INTRODUCTION TO 

CONSTITUTION  

  

Learners will 

understand the 

importance of 

preamble in the 

implementation 

of constitution.  

Constitution meaning of 

the term, Significance of 

constitution, Preamble, 

Features of constitution 

and basic structure of 

Indian Constitution  

Chalk and talk 

method, Case laws  

FUNDAMENTAL 

RIGHTS, 

FUNDAMENTAL 

DUTIES AND 

DIRECTIVE 

PRINCIPLES  

Learners will 

understand the 

fundamental 

rights and duties 

towards the 

nation and 

people.  

Fundamental rights (Art 

12 to Art 35), 

Fundamental Duties and 

Directive Principles of 

state policy  

Chalk and talk 

method, Case laws  

  

JUDICIARY  

Learners will be 

able to 

summarize the 

process of 

judicial review 

and identify 

criteria used by 

courts to evaluate 

the 

constitutionality 

of criminal law 

of India.  

Introduction to Supreme 

Court, Powers, and 

Functions of the 

Supreme Court,   

Introduction to High 

Court, Powers and 

Functions of the High 

Court, Public Interest 

Litigation and Judicial 

Activism.  

Chalk and talk 

method, Case laws.  

  



   

CONTINUOUS ASSESSMENT TESTS (CAT) & SEMESTER END 

EXAMINATION (SEE) 
 

NATURE OF 

ASSESSMENT  

MARKS  METHODOLOGY  COURSE 

OUTCOME  

CAT 1  * 10  Online Quiz, Open book 

test, Class test, 

Assignment and Viva  
 

CO1  

CAT 2 * 10  Online Quiz, Open book 

test, Class test, 

Assignment and Viva  
 

CO1, CO2  

CAT 3 * 10  Online Quiz, Open book 

test, Class test, 

Assignment and Viva  
 

CO3  

SEE  30  Four questions of 10 

marks each (from each 

course unit), to be 

attempted any 3, 10 

marks may be 

subdivided into two sub 

questions of 5 marks  

CO1, CO2,CO3  

  *Any Two for 20 marks 
 

 

ESSENTIAL 

READINGS  

Durga Das Basu- Introduction to the Constitution of 

India  

ADDITIONAL 

READINGS  

J. N. Pande – Constitution of India  

   

     
Syllabus Drafting Committee 

Dr. Swati Rautela  Professor and Head Department of Law  

Dr. Rajeshri Varhadi Professor and In charge Director 

Dr. Sanjay Jadhav Associate Professor 

Prof. Uma Nehare Assistant Professor  
 

 

                                                                                               Signature:  
                                                                                        Prof. Kavita Laghate 
                                                                                    Chairman of Board of Studies in Value Education 
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Title of the Course Introduction to Law of  

Torts and Consumer protection Act 

Semester – Sem I  

Syllabus for Two Credit  

 
  

(With effect from the academic year 2024-25) 
 

 

 

 



 

Introduction to Law of Torts and Consumer protection Act  

PROGRAM BA/BSC/BCom 

SEMESTER I 

COURSE TITLE  Introduction to Law of Torts and 

Consumer protection Act 

VERTICLE /CATEGORY E (Value Education Course) 

COURSE LEVEL 50 

COURSE CODE   

COURSE CREDIT 2 

HOURS PER WEEK THEORY 2 

HOURS PER WEEK PRACTICAL/TUTORIAL   

  

 

COURSE OBJECTIVE 

 Learners will be enabled with the knowledge of the branch of the law that deals 

with civil suits and disputes involving contracts.  

 Significantly the learners will understand consumer rights and identify the 

reasons for disparity in society and basics of Consumer Protection Acts. 

 The learners will be able to understand the role of Indian Judiciary in Protecting 

Fundamental Rights of consumer. 

 

 

COURSE OUTCOME 

CO1: Learners will be   empowered to understand the basic structure, nature of 

Consumer rights and laws regarding consumerism.  



CO2: Learners will be able to critically analyze the principles of Tortious liability, the 

defenses available in an action for torts as also to study specific torts against the 

individual and property. 

CO3: Learners will be equipped with the expensive character of judicial proceedings the 

students should reflect on the alternative forms, also the remedies provided under the 

Consumer Protection Act, 1986. 
 

 

.  

  

  ORGANISATION OF THE COURSE   

UNIT 

NO  

COURSE UNITS    HOURS PER 

WEEK  

1  Nature& Concept of Torts, General Principles of Liability, 

General Defenses to an action in Torts 

10 

2  The Specific Torts – Torts Affecting the Persons; Torts Affecting 

the Immovable & Movable Property. 

10 

3  The Consumer Protection Act, 2019 - 

-Terminologies in Consumer Protection Act,  

- Consumer Disputes Redressal Mechanism for Consumer 

Protection and Remedies 

- Consumer case laws  

10 

  TOTAL HOURS  30 

  



                                       COURSE DESIGN 

UNIT TITLE   OUTCOME  
 

DESCRIPTION PEDAGOGICAL 

APPROACH 

Introduction to 

Torts and Liability 

Principles. 

Learners will 

understand the 

concept of Torts 

and analyze the 

concept of 

liabilities. 

Nature& Concept of 

Torts, General 

Principles of Liability, 

General Defenses to an 

action in Torts 

 

Lecture and 

seminar method, 

Case laws 

The Specific Torts –  Learners will be 

able acquire the 

knowledge of the 

fundamentals of 

property and 

judicial 

perspective 

towards persons 

and properties. 

Torts Affecting the 

Persons; Torts Affecting 

the Immovable & 

Movable Property 

Lecture and 

seminar method, 

Case laws 

 

The Consumer 

Protection Law -  

Learners will be 

able to evaluate 

the process of 

consumer dispute 

redressal 

mechanism. 

Basic Concepts; 

Definition of Consumer 

Rights of the Consumer:  

Authorities for 

Consumer Protection;  

 Remedies. 

Lecture and 

seminar method, 

Case laws 

 

 

 

 

 

 



CONTINUOUS ASSESSMENT TESTS (CAT) & SEMESTER END 

EXAMINATION (SEE)  

NATURE OF 

ASSESSMENT 

MARKS METHODOLOGY COURSE 

OUTCOME 

CAT 1 * 10 Online Quiz, Open book 

test, Class test, 

Assignment and Viva 

CO1 

CAT 2 * 10 Online Quiz, Open book 

test, Class test, 

Assignment and Viva 

CO1, CO2 

CAT 3 * 10 Online Quiz, Open book 

test, Class test, 

Assignment and Viva 

CO3 

SEE 30 Four questions of 10 marks 

each (from each course 

unit), to be attempted any 

3, 10 marks may be 

subdivided into two sub 

questions of 5 marks 

CO1, CO2, 

CO3 

 * Any Two 

Practical Activities and Aspect of 

the Course  

Analysis of landmark cases, Feild visit to 

consumer courts, Visit to district forum state 

commission, Workshop on consumer awareness 

programs. 

 

 

 

 

 

 

 



 

ESSENTIAL 

READINGS 

Rattan Lal & Dhiraj Lal: The Law of Torts 

ADDITIONAL 

READINGS 

V. K. Aggarwal: Law on Consumer Protection (student’s 

edition 2019), Bharat Publisher 

  

  

  

                                                                                                                                                                                                                                     
                                                                                               Signature:  
                                                                                        Prof. Kavita Laghate 
                                                                                    Chairman of Board of Studies in Value Education 
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University of Mumbai 
  

  

    

Title of the Program 
  

  

   

Introduction to Cultural Activities 
  

  

SEM I    

  

Syllabus for Two Credit    

  

( With effect from the academic year  2024 - 25) 
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Aims and Objectives   

• To study the importance of cultural activities in India.  

• To discuss the historical importance of cultural activities.  

• To define and describe the overview of cultural practices at Indian and Global level.  

• To list the various forms of cultural activities and its applied skills.  

• To describe the role of organizations for organizing cultural activities in India.  

  

  

Learning Outcomes  

• Understand the significance of cultural activities  

• Sensitize students towards Indian culture and its preservation   

• Apply the knowledge and skills of the cultural activities in their practical life  

• Participate in the various cultural activities  

  

  

Modules at Glance Semester I  

Module 

No.  

Unit  Content  No. of 

Hours  

1  I  Overview to Cultural Activities  

  

05  

II  History of Student Cultural Activities   

  

05  

2  III  Forms / Types of Literary and Fine Arts Activities 

and its Applied Skills   

  

10  

IV  Forms / Types of Performing Arts Activities and its 

Applied Skills  

  

10  

  Total No. of Hours  30  

  

Module 

No.  

Unit  Content  No.  of 

Hours  

1  

  

I  

  

1.1 Overview to Cultural Activities  

• Definition of culture and its manifestations  

• Understanding cultural diversity and 
inclusivity  

• The role of cultural activities in preserving 
heritage  

• Overview of Indian cultural practices  

• Overview of global cultural practices  

05  

  

II  2.1 History of Student Cultural Activities  

 Role of student cultural activities  

 History of student cultural activities in India  

05  
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  • Role of AIU in preserving cultural heritage of 
India  

• History of student cultural activities in 
Maharashtra  

• Student Cultural activities at University of 

Mumbai  

 

2  III  3.1 Forms / Types of Literary and Fine Arts  

Activities and its Applied Skills   

  

3.1.1 Various Forms of Literary Arts   

• Elocution: Reading Skills, Soft Skills, 
Languages, Communication Skills, etc.  

• Debate: Reading Skills, Soft Skills, 

Languages, Communication Skills, etc.   

• Story Writing:  Introduction, Plot, 

Characterization, Presentation, Relevance, 

Language Style, etc.  

• Story Telling: Introduction, Plot,  

Characterization, Presentation, Relevance, 

Language Style, etc.  

• Quiz: General Knowledge skills  

  

3.1.2 Various Forms of Fine Arts   

• Painting: Visualization, Delivery of the 
Subject, Composition, Colour Application,  

Presentation and Overall Impact  

• Collage: Visualization, Delivery of the 
Subject, Handling of Medium, Composition,  

Presentation and Overall Impact  

• Poster Making: Visualization, Delivery of 

the Subject, Presentation, Tagline and Overall 

Impact  

• Clay Modeling: Visualization, Delivery of 

the Subject, Handling of Medium, 

Composition, Presentation and Overall 

Impact  

• Cartooning: Visualization, Delivery of the 
Subject, Characters, Synchronization, Colour  

Application, Composition, Presentation and 
Overall Impact  

• Rangoli: Visualization, Delivery of the  

Subject, Colour Scheme, Elements,  

Presentation and Overall Impact  

• Mehendi Designing: Originality, Creativity,  

Decorative Art with Aesthetic Sense,  

Presentation and Overall Impact  

10  
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  • Spot Photography: Impact, Composition, 

Technical Quality and Suitability for the 

Specific Theme  

• Installation: Visualization, Delivery of the 
Subject, Handling of Medium,  

Synchronization, Composition, Presentation 

and Overall Impact  

 

IV  4.1 Forms / Types of Performing Arts  

Activities and its Applied Skills   

  

4.1.1 Various Forms of Dance   

• Folk Dance: History and Origin of Folk 
Dance In India, Types and their Uniqueness,  

Significance of Folk Dance, Folk Dances in 

Maharashtra  

• Classical Dance: History of Classical Dance, 

Types and their Peculiarities, Significance of 

Classical Dances in India   

  

4.1.2 Various Forms of Theatre  

• History of Indian Theatre  

• Types and their Uniqueness   

• Significance of Indian Theatre    

• Various Forms of Theatre: One Act Play,  

Skit, Mime, Mimicry   

  

  

4.1.3 Various Forms of Music   

• History of Indian Music,   

• Types and their Uniqueness,   

• Significance of Music in India   

• Various Forms of Music: Classical Singing,  

Light Vocal, Percussion, Non-Percussion,  

Natyasangeet, Western Vocal, Western 

Instrumental  

10  

  

Scheme of Evaluation  

The Scheme of Examination shall be of 50 marks. It will be divided into Internal Evaluation (20 

marks) and Semester End Examination (30 Marks).  

  

Semester I (50 Marks, 2 Credits)  Internal Evaluation (20 Marks)  

Sr. No.    Particulars  Marks  



Page 5 of 6  

  

1  Presentation   

OR   

Project   

OR  

Assignment   

  15  

2  Participation in Workshop / Conference / Seminar (as decided 

by the Teacher)   

OR   

Participation in Online Workshop / Conference / Seminar (as 
decided by the Teacher)   

OR   

Field Visit  

OR  

Attendance  

5  

 Total  20  

   

Semester End Examination (30 Marks)  

Question 

No.  

Particulars  Marks  

1  Objective Type Questions (All Units)  6  

2  Descriptive Question(s) on Unit I  

[This question may be divided into sub questions like (a) (b) 

for 3 Marks + 3 Marks or 4 Marks + 2 Marks pattern]   

6  

3  Descriptive Question(s) on Unit II  

[This question may be divided into sub questions like (a) (b) 

for 3 Marks + 3 Marks or 4 Marks + 2 Marks pattern]  

6  

4  Descriptive Question(s) on Unit III  

[This question may be divided into sub questions like (a) (b) 

for 3 Marks + 3 Marks or 4 Marks + 2 Marks pattern]  

6  

5  Descriptive Question(s) on Unit IV  

[This question may be divided into sub questions like (a) (b) 

for 3 Marks + 3 Marks or 4 Marks + 2 Marks pattern]  

6  

 Total  30  

  

  

Reference Books  

1) Rabindranath Tagore, The Centre of Indian Culture. Rupa and Co, India, 2017.  

2) Chopra, J. K. Indian Heritage and Culture. Unique Publisher, India, 2013.  

3) Patnaik Devdatta, Indian Culture, Art and Heritage. Pearson, India, 2021.  

4) Cassady Marsh, An Introduction to the Art of Theatre: A comprehensive test- Past, Present 

and Future. Colorado Springs, Colo, 2017.  

5) Pingle Bhavanrav A., History of Indian Music: with particular reference to theory and 

practice, Dev Publishers and Distributors, India, 2021.  

6) Popley Herbert A., The Music of India. Central Archaeological Library, New Delhi, 1921.   
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7) Tomory Edith, History of Fine Arts in India and the West. Orient Longman, Mumbai, 1989. 8) 

Arthur Schopenhauer, The Art of Literature, S. Sonnenschein and co London. 1981.  

9) M. Keith Booker, A Practical Introduction to Literary theory and Criticism. 

Routledge.Michigan, 1996.  

10) Vatsyayan Kapila, Indian Classical Dance. Publications Division, Ministry of Information and 

Broadcasting, Govt. of India, 1992.  

11) Phyllia S. Weikart, Teaching folk dance: successful steps. High/Scope Press, Mchigan, 1997.  

12) Gosvami O., The story of Indian Music, its growth and synthesis. Bombay, New York, Asia 

Pub. House, 1961.  
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UNIVERSITY OF MUMBAI 

National Service Scheme 

 

1.1 Preamble: 

Students in the National Service Scheme are better able to comprehend all the most recent ideas. 

These courses include an Introduction to National Service Scheme that covers the concept of social 

services, which are a variety of public services meant to offer support and help to targeted specific 

groups, most often the underprivileged. They could be offered by individuals, autonomous, private 

entities, or under the management of a government body. 

1.2 Objectives of the Course: 

1. To Introduce National Service Scheme to learners and explain how it is used in current social 

studies. 

2. To make the students aware of the need of having a foundation in social science and NSS. 

3. To introduce students to social concepts and issues in society, as well as to get involved in 

resolving social issues. 

1.3 Learning Outcomes of the Course: The students will be able to 

1. The course will help students comprehend the foundations of the National Service Program. 

2. To understand the unique camping program. 

3. Students will learn about the regular activities of NSS. 

1.4. Programme Specific Outcomes: 

1. Students will be familiar with NSS fundamentals and history, particularly as they pertain to 

social work. 

2. Students will recognize NSS and its ongoing operations.  

1.5 Programme Outcomes: 

1. Students will comprehend fundamental ideas and facts about the National Service Program. 

2. Students will learn the essentials of NSS-related procedures. 

3. Students will learn social work skills (such as Voter Awareness, Campus Cleanup, Tree 

Plantation, and Rallies). 

1.6 Modes of Internal Evaluation: Assignment, Tutorial, Presentation, MCQs via Google, Field 

Visits, any other suitable mode along with marks for Attendance of the students. 

  



UNIVERSITY OF MUMBAI 

           Semester I 

                                                     NSS CC 

Sub: - Introduction to National Service Scheme 

Credits: 02  Marks:50  

 

Unit SEMESTER 1 No. of 

Numbe

r 
Title of the Unit Lecture 

  Introduction to National Services Scheme   

  NSS- History,Philosophy & Need  of  Emergence    

  Aims, Objectives, Motto and Emblem of NSS, NSS Theme Song   

1 
Organizational Structure of NSS-Hierarchy at different levels 

(National,State,University,College) 
15 

  Roles and Responsibilities of Program Officer    

  Financial Provisions -Grant in Aid for NSS   

  Advisory committees & their functions   

  NSS Programmes and Activities (Regular activities)   

  NSS Programmes and Activities (Special Camp activities)   

  Yearly Action Plan of NSS Unit 15 

2 
Volunteerism– Meaning, definition, basic qualities of volunteers, need 

of volunteerism for National development. 

  

  Opportunities in NSS for Volunteers (Various Camps)   

  Report Writing   

 

  



UNIVERSITY OF MUMBAI 

         Semester II 

             NSS CC 

Sub: - Leadership and Community Engagement 

Credits: 02                                                                                           Marks: 50 

 

Unit SEMESTER 2 No. of No. of 

Number Title of the Unit Lecture Credits 

1 

Leadership & Personality development:  

Meaning, definition, qualities, and characteristics of 

a Leader. Meaning of personality, Dimensions of 

personality. Personality and Leadership nexus. 
15 

  

Universal Human Values and Ethics for youths 

Sustainable Development Goals 

2 

Activity Based Programmes (Suggestive list given 

below. Colleges can plan various social activities 

for learners and make a detailed report) Activities 

can be conducted throughout the academic year 

.Evaluation will be based on record keeping of the 

attendance of the learner. 

30 

  

Shramadhan – Plantation, Cleaning, Watering, 

Weeding, Any other activities. 

Awareness Programmes – Seminar, Workshops, 

Celebration of National and International days, 

Personality Development Programmes, Group 

Activities, etc., 

Rally,Visit to Adopted villages, 

SwatchathaProgramme, Visit and Conserving 

Ancient monuments and heritage site, Socio 

Economic Survey of village/slum, Nature Camp, 

Environmental Education, Women Empowerment 

Programme, Health Camps, Blood grouping 

awareness and Blood donation, Legal 

awarenessProgramme, Literacy Programme, Water 

Conservation Programme,One Day Special Camp in 

a village (preferably in adopted village/Adopted 

areas/Slums/MR Schools etc). 

Note: 

1. Above Paper will be exempted if the learner is involved in NSS as Volunteer and 

Successfully completes 60 hours in each Semester. 

2. If learner as a NSS Volunteer attends any Camps at National/State/University/District/ 

College Special Camp will be exempted from either Sem II OR Sem IV Paper provided they 

produce Certificate of Participation or Attendance in Camp certified by the Programme 

Officer. 

 



Evaluation Pattern 

Internal Assessment 

Assessment Criteria Marks 

Assignment / Project / Quiz/Presentations 10 

Attendance, Class and Activity Participation 10 

Total 20 

 

 

External Assessment 

Question Paper Pattern  

Time: 1:00 Hours Total Marks: 30 

Introduction:-1. All questions are compulsory. 

2. Figure to the Right indicates full marks.  

3.Draw neat labeled drawings wherever necessary. 

 

Q.1) Rewrite the following by choosing the correct options given below 

(with four alternatives) 6 Objectives question of 1 mark each  06 marks. 

 

1. a) b) c) d) 

2. a) b) c) d) 

 

Q.2) Short Notes . (Any Two out of Four)  06marks  

1. 

2. 

3. 

4. 

Q.3) Answer the following questions (Any Three out of Five)      18 marks 

        1. 

          2. 

        3. 

        4. 

        5. 
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Title of the 
  Program 

  

  

Co - Curricular Course  
  

Introduction to Sports, Physical Literacy,  
  

Health and Fitness and Yog 
  

  

  

SEM I    

  

Syllabus for Two Credit    

  

( 2024 With effect from the academic year  - 25) 
  

  

  
  
  
  
  



Semester I   

Course Structure  
  

Semester  Paper  Title of 

Paper  

No of 

lecture  

(Theory)  

Internal  

Evaluation  

(IE)  

End  

Semester  

Evaluation  

Total  

Marks  

Credits 

First  CC  Introduction 

to Sports, 

Physical  

Literacy,  

Health &  

Fitness and  

Yoga  

  

30  

  

20  

  

30  

  

50  

  

02  

Second  CC  Introduction 

to Sports, 

Physical  

Literacy,  

Health &  

Fitness and  

Yoga  

  

30  

  

20  

  

30  

  

50  

  

02  

Total  -  -  60  40  60  100  04  

Semester I  
  

1.1 Preamble:  

  

India is growing rapidly as a global super-power. To face the challenges of the century and to keep up 

with the pace of the world, maintaining health is of prime importance. Giving thrust to healthy society, 

Physical Education, Sports, Health & fitness and Yoga are of great significance in today’s world. The 

Government of India insists on Physical Fitness, Mental Health and Overall Development of Personality 

for every citizen. In these lines, the Government has launched Fit India Movement, Khelo India, TOPS 

and National Sports Day, International Day of Yoga etc. These initiatives have given impetus and 

awareness among general public, professional and academicians. However, creating efficient and skilled 

human resource in the field of Physical Education, Sports and Yoga is identified as the need of the hour. 

Thus, the Governments of India and Government of Maharashtra have included Physical Education, 

Sports and Yoga as a key area under the NEP 2020.   

1.2 Objectives of the Course:  

1. To make students familiarize with concepts of Health, Fitness, Yoga, Sports & Physical Literacy.  

2. To sensitize the students about background knowledge of Sports structure of Sports Federations, 

Indian Olympic Association, Khelo India Schemes, FIT India movement, National Sports Day, 

Intercollegiate Sports structure of University of Mumbai.  



3. To familiarize the students with the various physical education concepts and information regarding 

various Olympic Sports.  

4. To make students aware about famous sports personalities and various awards given to 

Sportsperson and coaches.  

5. To educate students regarding various career opportunities in the sports management, sports 

coaching, sports industry, health and fitness, sports infrastructure, yoga, etc.  

6. The course is designed primarily to educate those interested in becoming a Physical Literacy 
Trainer/Ambassador as well as those who wish to stay lifelong active and want to influence others to be 

active for life.   

  

1.3 Salient features of the course:   

1. The course is designed to enhance the Competency, attitude and skills related knowledge to 

Physical Literacy, health & fitness, Sports & Yoga.   

2. The course is design to implemented as per CBCS pattern .   

  

1.4 Utility of the course:  

1. The course may provide opportunity in the field of physical education, sports management, health 

& fitness, yoga, etc.    

2. The course is significant to enhance the abilities of the student to work in the different fields of 

physical education in the area of coaching, event management, health & fitness, yoga etc.   

3. The professional abilities and personality of the students may be enhanced.  

  

1.5 Program outcomes:  

By the end of the program the students will be able to:   

1. The curriculum would enable the pass out students to be entrepreneur (to start their own fitness 

center, gym, yoga studio etc.) and device appropriate fitness program for different genders and age 

groups at all level   

2. The curriculum would enable to officiate, supervise various sports events and organize sports 

events.  

3. Students acquire the knowledge of Physical Education, Sports and Yoga and understand the  

purpose and its development.  

4. The student learns to plan, organize and execute sports events.  

5. Student will learn theoretical and practical aspects of game of his choice to apply at various levels 

for teaching, learning and coaching purposes efficiently.  

6. Student acquires the knowledge of opted games, sports and yoga and also learns the technical and 

tactical experience of it.  

7. Student will learn to apply knowledge of Physical fitness and exercise management to lead better 

quality life.  

8. Students will understand and learn different dimension of active life style.  

9. Student will learn the knowledge of nutrition and diet.  

10. Students will be able to assess the physical fitness in a scientific way.  

11. The students will be able to continue professional courses and research in Physical Education, 

sports and yoga.   

12. It helps the student to understand theory and practical aspects of physical literacy. These aspects 

include role of motivation and confidence, how to focus on positive experience, new styles of 

teaching, inclusive session planning and review the progress in physical activities.   

  

1.6 Programme Duration: The structure of Sports & Physical Literacy has two semesters in total 

covering a period of two years.  

  



1.7 Duration of the Course:. First Year comprises two semesters. Each semester will have theory 

paper 30 marks for End Semester Examination and 20 marks for Internal Evaluation for each 

paper.  

  

1.8 Modes of Internal Evaluation: Assignment, Tutorial, Presentation, MCQs via Google, Field 

Visits, any other suitable mode along with marks for Attendance of the students.  

  

1.9 Medium of Instruction: English  

  

  

  

  

  

  

  

  

  

  

    

1.10 Course Structure  

 Credits: 02  Lectures: 30  Marks: 50  

Unit  

Number  
Title of the Unit  

No. of 

Lecture  

No. of 

Credits  

  

  

  

1  

Introduction to Sports, Physical Literacy, Health & 

fitness and Yoga  

1.1 Meaning and Definition of Sports, Physical Literacy, 

Health & Fitness and Yoga  

1.2 Aim, Objectives & Importance of Sports, Physical 

Literacy, Health & Fitness and Yoga  

1.3 History of Sports, Physical Literacy, Physical 

Education and Yoga  

1.4 Modern trends of Sports, Physical Literacy,  

Health & Fitness and Yoga  

  

  

  

15  

  

  

  

1  



  

  

  

  

2  

Introduction to Structure of Sports associations,  

Fitness Training & Yogic Asanas  

2.1 Various government schemes, awards and famous 

sports personalities  

2.2 Sports Structure of Sports Federations, Khelo India,  

Sports Tournaments of University of Mumbai and 
Indian Olympic Association   

2.3 Fundamental Principles of Fitness training and 

Yoga  

2.4 Components of health related and skill related 

physical fitness  

2.5 Types of Yogic practices – Asanas, Pranayama and 
Meditation  

  

  

  

15  

  

  

1  
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