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Copy forwarded for information and necessary action to :-

1 The Deputy Registrar, (Admissions, Enrolment, Eligibility and Migration Dept)(AEM),
dr@eligi.mu.ac.in

2 The Deputy Registrar, Result unit, Vidyanagari
drresults@exam.mu.ac.in

3 The Deputy Registrar, Marks and Certificate Unit,. Vidyanagari
dr.verification@mu.ac.in

4 The Deputy Registrar, Appointment Unit, Vidyanagari
dr.appointment@exam.mu.ac.in

5 The Deputy Registrar, CAP Unit, Vidyanagari
cap.exam@mu.ac.in

6 The Deputy Registrar, College Affiliations & Development Department (CAD),
deputyreqistrar.uni@gmail.com

7 The Deputy Registrar, PRO, Fort, (Publication Section),
Pro@mu.ac.in

8 The Deputy Registrar, Executive Authorities Section (EA)
eaul20@fort.mu.ac.in
He is requested to treat this as action taken report on the concerned resolution adopted by the
Academic Council referred to the above circular.

9 The Deputy Registrar, Research Administration & Promotion Cell (RAPC),
rapc@mu.ac.in

10 | The Deputy Registrar, Academic Appointments & Quality Assurance (AAQA)
dy.registrar.tau.fort. mu.ac.in
ar.tau@fort.mu.ac.in

11 | The Deputy Registrar, College Teachers Approval Unit (CTA),
concolsection@gmail.com

12 | The Deputy Registrars, Finance & Accounts Section, fort
draccounts@fort.mu.ac.in

13 | The Deputy Registrar, Election Section, Fort
drelection@election.mu.ac.in

14 | The Assistant Registrar, Administrative Sub-Campus Thane,
thanesubcampus@mu.ac.in

15 | The Assistant Registrar, School of Engg. & Applied Sciences, Kalyan,
ar.seask@mu.ac.in

16 | The Assistant Registrar, Ratnagiri Sub-centre, Ratnagiri,
ratnagirisubcentar@gmail.com

17 | The Director, Centre for Distance and Online Education (CDOE),
Vidyanagari,
director@idol.mu.ac.in

18 | Director, Innovation, Incubation and Linkages,
Dr. Sachin Laddha
pinkumanno@gmail.com

19 | Director, Department of Lifelong Learning and Extension (DLLE),

dlleuniversityofmumbai@agmail.com
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Copy for information :-

1 | P.A to Hon’ble Vice-Chancellor,
vice-chancellor@mu.ac.in

2 | P.Ato Pro-Vice-Chancellor
pvc@fort.mu.ac.in

3 | P.Ato Registrar,
registrar@fort.mu.ac.in

4 | P.Ato all Deans of all Faculties

5 | P.Ato Finance & Account Officers, (F & A.O),
camu@accounts.mu.ac.in

To,

1 | The Chairman, Board of Deans
pvc@fort.mu.ac.in

2 | Faculty of Humanities,

Offg. Dean
1. Prof.Anil Singh
Dranilsingh129@gmail.com

Offg. Associate Dean
2. Prof.Manisha Karne
mkarne@economics.mu.ac.in

3. Dr.Suchitra Naik
Naiksuchitra27@gmail.com

Faculty of Commerce & Management,
Offg. Dean,
1 Prin.Ravindra Bambardekar
principal@model-college.edu.in
Offg. Associate Dean
2. Dr.Kavita Laghate
kavitalaghate@jbims.mu.ac.in

3. Dr.Ravikant Balkrishna Sangurde
Ravikant.s.@somaiya.edu

4. Prin.Kishori Bhagat
kishoribhagat@rediffmail.com
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Faculty of Science & Technology

Offg. Dean
1. Prof. Shivram Garje
ssgarje@chem.mu.ac.in

Offg. Associate Dean

2. Dr. Madhav R. Rajwade
Madhavr64@gmail.com

3. Prin. Deven Shah
sir.deven@gmail.com

Faculty of Inter-Disciplinary Studies,

Offg. Dean

1.Dr. Anil K. Singh
aksingh@trcl.org.in

Offg. Associate Dean

2.Prin.Chadrashekhar Ashok Chakradeo
cachakradeo@gmail.com

3. Dr. Kunal Ingle

drkunalingle@gmail.com

Chairman, Board of Studies,

The Director, Board of Examinations and Evaluation,
dboee@exam.mu.ac.in

The Director, Board of Students Development,
dsd@mu.ac.in DSW direcotr@dsw.mu.ac.in

The Director, Department of Information & Communication Technology,
director.dict@mu.ac.in
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AC - 20.05.2025
Item No. —5.44 (N)

As Per NEP 2020

/ Anivergity of Hlumbai

Syllabus for Major

Vertical-1& 4

Name of the Programme — B.A. (MULTIMEDIA AND MASS
COMMUNICATION)
Faulty of Humanities

Board of Studies in MASS MEDIA

U.G. Second Year Programme Exit U.G. Diplomain
Degree | MULTIMEDIA AND MASS
COMMUNICATION

Semester " & v

From the Academic Year 2025-26




University of Mumbai

(As per NEP 2020)

Sr. Heading Particulars
No.
1 | Title of program B.A. (MULTIMEDIA AND MASS
o: COMMUNICATION)
2 Exit Degree U.G. Diploma in MULTIMEDIA AND MASS
COMMUNICATION
3 | Scheme of Examination NEP
40% Internal
R: 60% External, Semester End Examination
Individual Passing in Internal and External
Examination
4 | standards of Passing 40%
R:
5 Credit Structure Attached herewith
Sem. Il - R. HMU-510C
Sem. IV - R. HMU-510D
6 | semesters Sem. Il & IV
7 | Program Academic Level 5.00
8 Pattern Semester
9 Status New
10 | To be implemented from Academic Year | 2025-26

Sd/- Sd/- Sd/- Sd/-
Sign of the BOS Sign of the Sign of the Sign of the
Chairman Offg. Associate Dean Offg. Associate Dean Offg. Dean
Dr. Navita Kulakrni  Dr. Suchitra Naik Prof. Manisha Prof. Anil Singh
Board of Studies in  Faculty of Karne Faculty of
Mass Media Humanities Faculty of Humanities = Humanities




Under Graduate Diploma in MULTIMEDIA AND MASS COMMUNICATION

Credit Structure (Sem. lll & 1V)

R. HMU-510C
Level | Seme Major Minor Minor | OE | VSC, AE OJT, | Cum| Degree/
ster (Advertisi| (Journa SEC C, FP, .Cr.| Cum.Cr.
ng) lism) VE CEP, /
Mandatory| Elect (VSEC)| ¢, CC,RP
ives IKS Sem.
M i) Electronic i) i) (2 CR) i)Introdu i)FP:2 22
Media (2CR) i) (2CR) [tionto AEC:2
(4 CR) i) (2CR) Photogra
i) IKSin i) (2 CR) ii) (2 CR) pphy cc:2
Communicatio
n & Media (2 VSC:2,
CR)
iii) Film 4
communicatio
n1(2CR)
8(4+2+2)
5.0 R. HMU-510D UG
' IV | i) Mass Media H) ) i) 2CR)[ ) ) 22 Diploma
Research (4 CR) (4 CR) iii) Writing |AEC:2 88
(4 CR) (2CR) | and CEP: 2
ii)Indian Legal Editing
Environment (2 2 for
CR) 4 Media cc:2
iii) Film
Communication 11 (2 SEC:2
CR)
8(4+2+2)
Cu 28 10 12 6+6 | 8+4+2 8+4 88
m
Cr.
Exit option; Award of UG Diploma in Major and Minor with 80-88 credits and an additional 4 credits
core NSQF course/ Internship OR Continuewith Major and Minor

[Abbreviation - OE
— Ability Enhancement Course, VEC - Value Education Course, IKS

Training, FP — Field Project, CEP — Community Engagement Project, CC — Co-Curricular, RP — Research Project]

— Open Electives, VSC - Vocation Skill Course, SEC — Skill Enhancement Course, (VSEC), AEC
— Indian Knowledge System, OJT - on Job

Note: All minor subjects (Advertising or Journalism), OE, AEC & FP, CEP all subjects to be
selected from the university basket.




Sem. - |l




Vertical = 1
Major




Syllabus

B.A. (MULTIMEDIA AND MASS COMMUNICATION)

(Sem.- 1)
Title of Paper: ELECTRONIC MEDIA
Sr. Heading Particulars
No.
1 Description the course : This course offers an in-depth introduction to electronic media,
covering radio, television, and emerging digital platforms such
Including but Not limited to ; | as web series, podcasts, and OTT content. It equips students
with essential skills in audio-visual production, format
development, and content planning, making it highly relevant
for careers in broadcasting, digital journalism, content creation,
and media production. Closely linked with courses in
journalism, advertising, and digital media, it meets the growing
industry demand for multi-skilled media professionals.
2 Vertical : Minor
3 Type : Theory
4 Credit: 4 credits (1 credit = 15 Hours for Theory or 30
Hours of Practical work in a semester)
5 Hours Allotted : 60 Hours
6 Marks Allotted: 100 Marks
7 Course Objectives:
1. To introduce students to the fundamentals and evolution of radio, television, and digital media
platforms.
2. To develop technical and creative skills in audio-visual content creation, including production
processes and media formats.
3. To foster an understanding of the role of electronic media in society and its relevance to
contemporary communication and industry practices.
8 Course Outcomes: (

1.

2.

3.

Learners will be able to identify and explain various electronic media formats and their
functions across radio, television, and digital platforms.

Learners will demonstrate the ability to plan, produce, and edit basic audio-visual content for
media applications.

Learners will critically analyze the societal impact of electronic media and apply industry-
relevant skills to pursue roles in content creation, broadcasting, and digital communication.




Module 1: Foundations of Electronic Media (15 Hours)

1. History and Evolution
o A brief history of Radio and Television in India and globally
¢ Role and structure of Prasar Bharati
¢ FM & Community Radio: Role, Reach, and Relevance
2. Convergence and Modern Trends
o Cross-platform media: radio, TV, web integration
o Rise of OTT platforms, web series, and streaming services
o The shift from traditional to digital-first content consumption
3. Sound for Media
e Types of sound: natural, ambient, recorded
o Studio & outdoor sound setups
o Microphones and recording types: analog vs digital
4. Visual Language
o Types of video shots, framing, and composition
o Lighting for video production
e TV studio setup vs location shoots

Module 2: Formats, Production & Application (15 Hours)

1. Content Formats
o Radio: News, Talk shows, Documentaries, Music shows, Radio drama
o Television & Web: News, Reality shows, Docudramas, Sports, Animation, Web series
e Podcasting & Online Radio (New Addition): Concepts and trends
2. Production Process Overview
e Pre-Production: Scriptwriting, Storyboarding, Camera & lighting plot
e Production: Camera angles, sequences, shot-taking, log keeping
o Post-Production: Editing (linear and non-linear), dubbing, use of stock content
3. Electronic News Gathering (ENG) & Field Production (EFP)
o ENG: Single and two-person crew setups
o EFP: Live shows, single & multi-camera setups

Module 3 : Social Media as Electronic Media (15 Hours)

o Platforms: Facebook, Instagram, X (Twitter), TikTok
e Virality, influencers, algorithms
e Misinformation and ethics

Module 4: Societal Impact and Media Responsibility (15 Hours)

¢ Role of Community Radio and All India Radio
e Media's role in education, development, and public service
e DTH and Satellite broadcasting challenges.




10

Reference Books:

Basic Radio and Television: by S Sharma

The TV Studio Production Handbook : Lucy Brown

Mass Communication in India by Keval J. Kumar

Beyond Powerful Radio by Valerie Geller

Writing News for TV and Radio : Mervin Block

Essential Radio Journalism: How to produce and present radio news (Professional Media Practice) :

Peter Stewart, by Paul Chantler

7. Andrew Boyd, ‘Broadcast Journalism, Techniques of Radio and Television News ‘, Focal Press
London.

8. Keval J Kumar, ‘Mass Communication in India’, Jaico Publishing House.

9. K.M Shrivasta, ‘Radio and TV Journalism’, Sterhng Publishers Pvt. Ltd, New Delhi.

10. Usha Raman, ¢ Writing for the Media’ Oxford University Press, New Delhi

11. Media Production: A Practical Guide to Radio and TV 1st Edition by Amanda Willett

12. Community radio in India : R Sreedher, Puja O Murada

SSurwdE

11

Internal Continuous Assessment: 40% External, Semester End Examination
60% Individual Passing in Internal
and External Examination

12

Continuous Evaluation through:

A visit to a Radio or Television station
Listening and recording news for TV and Radio
Shooting an interview for a Television channel
Recording a chat show for a radio channel

el N

Syllabus Designed by:

» Prof. Dr. Navita Kulkarni (Convener)
» Prof. Neena Sharma (Subject Expert)
» Ms. Priyanka Khanvilkar (Industry Expert)




Syllabus
B.A. (MULTIMEDIA AND MASS COMMUNICATION)

(Sem.- 1)
Title of Paper: IKS IN COMMUNICATION & MEDIA

Sr. Heading Particulars
No.
1 Description the course: The course of IKS in Communication and Media" helps

media students understand indigenous perspectives,
Including but Not limited to : | traditional narratives, and culturally rooted
communication practices. It is relevant for creating
context-sensitive, inclusive content and connects with
courses like cultural studies, journalism, and media ethics.
With growing demand for culturally resonant media, it
enhances job prospects in content creation, heritage
communication, and policy advocacy.

2 Vertical : Major
3 Type : Theory
4 Credit: 2 credits (1 credit = 15 Hours for Theory or 30 Hours

of Practical work in a semester)

5 Hours Allotted : 30 Hours

6 Marks Allotted: 50 Marks

7 Course Objectives:

1. To introduce students to the foundational concepts and principles of Indian Knowledge
Systems (IKS) and their role in traditional and contemporary communication.

2. To explore the integration of IKS in various media forms, including oral traditions,
folk media, and digital platforms.

3. To encourage critical thinking about the relevance of indigenous knowledge in modern
media practices and policy-making.




Course Outcomes:

1. Students will be able to identify and explain core concepts of IKS and their historical
relevance in Indian communication systems.

Students will analyze and apply traditional communication methods within modern

media contexts to create culturally rooted content.

Students will develop an appreciation for indigenous narratives and demonstrate the

ability to integrate IKS into media planning, storytelling, and advocacy.

Module 1: Foundations of Indian Knowledge Systems and Communication

Traditions (10 Lectures)

1. What is IKS

Definition, scope, and relevance to media studies.

2. Traditional systems of
knowledge transmission

Oral, written, symbolic

3. Ancient Indian
communication models

Shruti, Smriti, Shastra, Sutra.

4. Ancient treatises on
communication and statecraft

Arthashastra, Natyashastra, Manusmriti, and Panini’s
Ashtadhyayi.

Module 2: Language, Literature and Performing Arts in IKS (10 Lectures)

1. Classical Languages

The role of Sanskrit, Prakrit, Pali, and regional languages in
building narrative traditions.

Epics like Ramayana and Mahabharata as comprehensive
communication texts.

2. Oral traditions

Puranas, Bhajans, and Jataka tales.

3. Folk and classical performing
arts

Tamasha, Kirtan, Powada, Lavani, Kathakali, Yakshagana as
public communicative platforms

Module 3: Philosophy and Aesthetics in Indian Knowledge Systems (5

Lectures)

1. Philosophical foundations of
Indian thought systems

Nyaya, Sankhya, Vedanta, Buddhism, Jainism.
Concepts of Dharma, Satya, Ahimsa and their relevance to
ethical journalism and responsible media.

2. Aesthetic principles

Rasa, Bhava, Alankara and their application to visual and
narrative design

Module 4: IKS in Television,

Film, and New Media (5 Lectures)

1. Representation of Indian
mythology, history, and folklore
in Indian print, cinema and
television

Looking at Amar Chitra Katha series, Ramayan, Mahabharat to
Baahubali and Tumbbad, TV series like Bharat: Ek Khoj among
others

2. Adaptation of epics and
traditional stories into visual
media

Techniques, challenges, and cultural responsibilities.
IKS in children’s programming, animated series, and
edutainment platforms

3. Digital platforms and New
Media

Indigenous knowledge in documentary and regional
filmmaking.

Digital archiving and revival of traditional knowledge systems
through YouTube, podcasts, OTT platforms, and social media.

10




10 | Books / References:
1. Dhamija, J. (1970). Living traditions of India. New Delhi: National Book Trust.
2. Kumar, K. J. (2014). Mass communication in India (5th ed.). Mumbai: Jaico Publishing House.
3. Mignolo, W. D. (2011). The darker side of western modernity: Global futures, decolonial
options. Durham: Duke University Press.
4. Mohanty, C. T. (2003). Feminism without borders: Decolonizing theory, practicing solidarity.
Durham: Duke University Press.
5. Sen, A. (2005). The argumentative Indian: Writings on Indian history, culture and identity.
London: Penguin Books.
6. Smith, L. T. (1999). Decolonizing methodologies: Research and indigenous peoples. London:
Zed Books.
11 | Internal Continuous Assessment: External, Semester End Examination 60%
40% Individual Passing in Internal and External
Examination
12 | Continuous Evaluation through:

1. Individual project should be given to
develop a comic strip on any folk story
Write a story board/ type of copy.

2. Aradio drama could be scripted to
popularize a regional or national epic.
The programming could essentially done
for children or adolescents

3. Big Idea (TV Script, Podcast ideas, Short
films, Drama, etc.) — Group project

Syllabus Designed by:

» Dr. Gajendra Deoda ( Convenor)
» Dr. Shamali Gupta (Subject Expert)
» Dr. Yatindra Ingle

11




Syllabus

B.A. (MULTIMEDIA AND MASS COMMUNICATION)

(Sem.- 1)

Title of Paper: FILM COMMUNICATION - |

Sr. Heading Particulars
No.
1 Description the course : Film Communication is an important subject for media students
as it helps them understand the power of visual storytelling in
Including but Not limited to : influencing audlt_ences. It Is highly relevant in today_s media
landscape, offering practical knowledge for analysing and
creating film content. The subject connects well with areas like
journalism, advertising, and digital media, strengthening both
creative and critical skills. It also prepares students for careers
in filmmaking, content creation, editing, and roles across film,
television, and digital platforms.
2 Vertical: MAJOR
3 Type : PRACTICAL
4 Credit: 2 credits (1 credit = 15 Hours for Theory or 30 Hours
of Practical work in a semester)
5 Hours Allotted : 60 Hours
6 Marks Allotted: 50 Marks
7 Course Objectives:
1. To introduce learner to cinema as a visual language and tool of communication.
2. To help learner appreciate the artistic, cultural, and technological evolution of cinema.
3. To help learner understand the efforts that go in a film production that one enjoys in few hours.
4. To help learner prepare a base in film making for further studies if he wishes to continue.
5. To get familiar with appreciating the audio-visual as an Art form.
6. To develop a vision towards Cinema beyond just entertainment.
7. To develop a sense of Analysing the audio-visual to pursue a career in Cine-critic.
8 Course Outcomes:

1.

2.

Learners will be able to demonstrate an understanding of film as a medium of visual
communication and its evolution across genres, styles, and cultures.

Learners will be able to analyze the components of film language—such as shot composition,
editing, sound, and lighting—to interpret meaning and emotion.

Learners will be able to critically evaluate films using established theories and frameworks
from media, communication, and cultural studies.

Learners will be able to apply cinematic techniques and storytelling methods in the
conceptualization and production of short films or media content.

Learners will be able to explore the role of film in shaping public opinion, culture, and identity,
and its impact on contemporary media and communication practices.

12




Module 1: Film as Mode of Communication (15 Lectures)

1. Understanding Film Language:
e Signs, Codes & Conventions
2. Visual Storytelling:
e Lighting Technique & Use of Light
e Sound & Sound Effects
e Mise-en-scéne — Staging to Framing
3. Role of Cinematography & Editing in Meaning-Making

Module 2: History & Evolution of Cinema (15 Lectures)

Overview of Silent Era

Golden age of Hollywood

Italian Neorealism

French New wave

Indian Cinema — Introduction

e Dadasaheb Phalke

e Studio Era

e Parallel Cinema

6. Transition of Analogue to Digital in Film making

arwbdE

Module 3: Genre & Narrative Structure (15 Lectures)

1. Film Genres:
Drama
Comedy
Thriller
Fantasy
e Horror
2. Classical Hollywood Narratives v/s Non-Linear Storytelling
3. Narrative arcs in Indian Cinema & Global Examples

Module 4: Production Stage (15 Lectures)

1. Pre-Production:
e Script > Screenplay > Shot Division
e Budget
e Casting > Character design > Costume
¢ Location scouting > Production design > Set
2. Production — On Floor:
e Direction — shot > Scene > Sequence
e Cinematography — Shots, Angles, Movements
e Sound Recording — OSD, SFX, VO, Foley, Library,
3. Post-Production:
Editing
VFX
Background Score
Dubbing
Colour Grade
4. Distribution Basics

13




10 | Books / References:
e Film Craft & Cine Art
Handbook of Video Production

Making Movies — Sidney Lumet

The Film Maker’s Handbook — Steven Ascher (The Bible)
Film Directing — Shot by Shot — Steven Katz

Making Documentary Films & Videos — Barry Hampe
Understanding Communication media — Jacob Sraampi

11| Internal Continuous Assessment:
40%

External, Semester End Examination 60%
Individual Passing in Internal and External
Examination

12| Continuous Evaluation through:

1. Open discussion on film message,
technique & specific appealing scenes
analysing the various aspects of the
scene.

2. Selective Screen-shots of specific films
& analysing for Framing, Colour,
Culture from costumes, Background,
Body language, Other props.

3. Drawing a story-board from the
20sec/30 sec TVC.

4. Writing script from a small incidence in
a story.

5. Visualising & Drawing a storyboard
from a given script.

6. Writing a film review on a given movie.

External Evaluation Methodology:

The Subject is entirely Practical/ Project paper & there

will be no Written Test. The evaluation is based on the

project submitted by the learner & the viva voce based
on the project as well as testing the knowledge gained
by an individual oral question-answer session.

o The Project will be a Group project with the
members of maximum five clearly holding very
specific roles in the film making. The key roles are
Script writing, Storyboarding, Cinematography,
Direction, Editing.

e The on screen participants need not be from same
group & may be from another team or outsiders &
will have no assessment for acting abilities. Acting
is not the part of course.

e The project will consist of following subjects:

o Short Film based on Social Cause or a Moral
Preaching (Duration: 3min to 10min)

o Documentary based on a Historical incidence or
Current process. (Duration: 10min to 20min)

o Bulletin/ News reel: Topic based on Citizen
Journalism, Reporting with video coverage &
well-demonstrated coverage

o Music Video: Shot & edited by the team with
occasional stock shots (not over 25%) for
maintaining tempo & rhythm

Technical Demonstration: Audio-Visual film on a

Technical operation, Working of a Machine or an

Acrtist at Work with progressive shots

Syllabus Designed by:
» Arvind Parulekar (Convenor)
» Dr. Gajendra Deoda (Subject Expert)

14




QUESTION PAPER PATTERN
(External and Internal)

PAPER PATTERN -1 (30 MARKYS)

Semester End Examination: 30 Marks Time : 1.00 hr

QUESTION PAPER PATTERN

Question No Questions Marks
Q1 Practical/ Case study / Concept Testing 10
Q2 Practical/ Theory 10
Q3 Practical/ Theory 10
TOTAL 30
Note:

1. Equal Weightage is to be given to all the modules.

2. 10 marks question may be subdivided into 5 and 5 marks each. Internal option shall be given. For
direct 10 Marks question option should be given. Attempt any one out of two.

Use of simple calculator is allowed in the examination.

4. Wherever possible more importance is to be given to the practical problems.

@

Continuous Evaluation: Internal (40 marks)

Assessment/ Evaluation Marks
1 Practical based projects. 10
2 Participation in Workshop / Conference/ Seminar/ Live Case Study/ 10

Field Visit/ Certificate Course.
(Physical/online mode)




PAPER PATTERN -2 (60 MARKYS)

Semester End Examination: 60 Marks Time : 2.00 hr
QUESTION PAPER PATTERN

Question.1. is compulsory

Attempt any 3 from Q2. -Q.5

Each question carries 15 Marks

Question No Questions Marks
Q1 Practical/ Case study 15
Q2 Practical/ Theory 15
Q3 Practical/ Theory 15
Q4 Practical/ Theory 15
Q5 Practical/ Theory 15
TOTAL 60
Note:

5. Equal Weightage is to be given to all the modules.

6. 15 marks question may subdivide into 8 and 7 marks each. Internal option shall be given. For direct
15 Marks question option should be given. Attempt any one out of two.

7. Use of simple calculator is allowed in the examination.

8. Wherever possible more importance is to be given to the practical problems.

Continuous Evaluation: |

nternal (40 marks)

Assessment/ Evaluation Marks
1 Practical based projects. 20
2 Participation in Workshop / Conference/ Seminar/ Live Case Study/ 20

(Physical/online mode)

Field Visit/ Certificate Course.

Letter Grades and Grade Points:

35




Semester GPA/ Programme % of Marks Alpha-Sign/ Grading
CGPA Semester/ Programme Letter Grade Result Point
9.00 - 10.00 90.0 - 100 O (Outstanding) 10
8.00 - <9.00 80.0 - <90.0 A+ (Excellent) 9
7.00 - <8.00 70.0 - < 80.0 A (Very Good) 8
6.00 - < 7.00 60.0 - < 70.0 B+ (Good) 7
5.50 - < 6.00 55.0 - <60.0 B (Above 6
Average)
5.00 - <5.50 50.0 - <55.0 C (Average) 5
4.00-<5.00 40.0 -<50.0 P (Pass) 4
Below 4.00 Below 40.0 F (Fail) 0
Ab (Absent) - Ab (Absent) 0
Sd/- Sd/- Sd/- Sd/-

Sign of the BOS Sign of the Sign of the Sign of the

Chairman Offg. Associate Dean Offg. Associate Dean Offg. Dean

Dr. Navita Kulakrni  Dr. Suchitra Naik Prof. Manisha Prof. Anil Singh

Board of Studies in  Faculty of Karne Faculty of

Mass Media Humanities Faculty of Humanities  Humanities
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Item No. 5.57 (N) (Sem lll & IV) (2) (a, b,c)

As Per NEP 2020

/ University of Hlumbai

Syllabus for Minor
Vertical 2

Faculty of HUMANITIES

Board of Studies in MASS MEDIA

Second Year Programme in Minor (Journalism)

Semester n & 1v

Title of Paper Sem. | Total Credits 4
1. Introduction to Journalism I 2
2. Feature Writing 1l 2

Title of Paper Credits

[) Reporting and Editing \Y 4

From the Academic Year 2025-26




Sem. - |l




Syllabus
B.A. (MULTIMEDIA AND MASS COMMUNICATION)

(Sem.- lI)
Title of Paper: INTRODUCTION TO JOURNALISM
Sr. Heading Particulars
No.
1 Description the course : This course provides a comprehensive overview of journalism,
tracing its historical roots and evolution from traditional print to
Including but Not limited to : modern digital platforms. Students will explore the core
principles of journalism, its societal role, and the structure of
news organizations. The course emphasizes practical skills in
news reporting and writing, including techniques like the
inverted pyramid, beat reporting, and fact-checking. It also
examines the influence of emerging technologies, citizen
journalism, and the ethical challenges faced in the digital age.
2 Vertical : Minor
3 Type: Theory
4 Credit: 2 credits (1 credit = 15 Hours for Theory or 30 Hours
of Practical work in a semester)
5 Hours Allotted : 30 Hours
6 Marks Allotted: 50 Marks
7 Course Objectives:
e Understand the fundamentals of journalism, including its definition, nature, scope, and
evolution from the printing press era to the digital age.
¢ Analyze the historical development of journalism globally and in India, and recognize
key milestones such as the nationalist press movement, the Emergency period, and the
post-liberalization media boom.
e Recognize the critical role of journalism in a democratic society, including its function
as the Fourth Estate and its responsibility in promoting awareness and development.
e Understand the organizational structure of media houses, including editorial, advertising,
marketing, and circulation departments.
8 Course Outcomes:

By the end of this course, students will be able to:

« Understand the fundamental principles, history, and evolution of journalism, both globally and
within India.

* Identify and differentiate between various forms and styles of journalism, including print,
broadcast, and digital media.

 Analyze the role of journalism in a democratic society and its impact on public opinion and

policy.




* Develop basic reporting and writing skills suitable for different media platforms.
« Critically assess contemporary issues and challenges in journalism, including ethical
considerations and the influence of technology.

Module Topics Hours
Unit I: Foundations of Journalism 20
1. Definition, Changing face of journalism from Guttenberg to new
nature, and Media, career opportunities in both traditional and emerging media
scope of
journalism
2. Historical Earliest publications
development of | The rise of nationalist press ,Post 1947
journalism The emergency and its impact on Journalism, Post Emergency,
globally and in Post liberalization of the economy boom in magazines. Growth of
India niche journalism
3. Role of creating awareness and disseminating information for development of
journalism in society, The concept of the Fourth Estate
society and
democracy
4. Departments | Editorial, Ad Sales, Marketing, Circulation, Production, HR, IT
in the News
organization
Unit I1: News Reporting and Writing 20
1. What makes a good story?
Understanding | Anatomy of a news story
news: elements,
values, and
types
2. News writing | the inverted pyramid, 5Ws and 1H
techniques Sources of news and news gathering methods
3. Introduction Hard News / Soft News and blend of the two
to reporting News Reports, Features, Editorials
beats A study and analysis of Crime, Environmental, Entertainment,
Educational, Agricultural, Sports beats etc
Basics of interviewing and fact-checking
Unit 111: Media Platforms and Technologies & Challenges in Journalism 10

1. Overview of
print,
broadcast, and

Obijectivity, Accuracy, Length
Criteria for news worthiness in each medium as well as growth of each
medium




digital media

Breaking news v/s fact checking and fake news

2. Emergence
and impact of
new media
technologies

Social media, online video platforms, streaming services, and
other web-based communication tools.

3. Citizen User-generated content and its significance
journalism

4. Ethical Obijectivity, bias, and sensationalism
Challenges

5. Other major

Fake news, censorship, and media trials

challenges
Unit IV: Contemporary Trends and Future of Journalism 10
1. Data. Using charts, graphs, and maps to present complex information in
journalism and a visually accessible way
visualization
2. Artificial Use of Al Tools in the newsroom

intelligence and
automation in

Drawbacks of Al

newsrooms
3. Mobile Complementary methods of news dissemination in modern
journalism newsrooms. Mobile devices to gather, produce, share news
(MoJo) and content delivering audio-video content via an online format.
podcasting
10 Books / References:
e Bond Fraser F. An Introduction to Journalism (A Survey of the Fourth
e Estate in all its forms).
e Brucker Herbert. Communication is Power (Unchanging Values in a
e Changing Journalism).
e Chalapati Rau, History of Indian Journalism.
e Chalapati Rau, The Press in India
e Charnley M. V., - Reporting.
e Critchfield Richard, Indian Reporter's Guide.
e Crump Spencer, Fundamentals of Journalism.
11 Internal Continuous External, Semester End Examination 60%
Assessment: 40% Individual Passing in Internal and External
Examination




12

Continuous Evaluation

through:

1. Individual/ group project should be
given to develop an advertising
strategy on any product or service

2. Write a story board/ type of copy.

3. Big Idea — Group project




Syllabus
B.A. (MULTIMEDIA AND MASS COMMUNICATION)

(Sem.- 1lI)
Title of Paper: Feature and Writing
Sr. Heading Particulars
No.
1 | Description the course: This course offers a comprehensive introduction to
. . feature writing and urban reportage, with a
Including but Not limited to : | strong emphasis on using journalism as a tool for
social justice and advocacy. Rooted in the real-
life challenges of urban life in Mumbai, the course
trains students to craft compelling human-interest
stories, news features, opinion pieces, and blogs
that give voice to underrepresented communities.
2 Vertical : Minor
3 Type: Theory
4 Credit: 2 credits (1 credit = 15 Hours for Theory or 30 Hours
of Practical work in a semester)
5 Hours Allotted : 30 Hours
6 Marks Allotted: 50 Marks

7 | Course Objectives:

o Differentiate between features, news reports, profiles, human interest
stories, and opinion pieces.

e Recognize the role of long-form journalism in informing, engaging, and
driving social change.

e Apply narrative elements such as anecdotes, interviews, and descriptive
details to enhance storytelling.

o Develop a story pitch, conduct interviews, and gather supporting material
for factual and ethical reporting.

8 Course Outcomes:

e To provide students with technique of narration and story telling

e To share the art of developing a story idea

e To acquaint and sensitize them through assignments to the issues of
deprivation

« around us and using writing as a tool for social justice




Sr.
No.

Heading

Particulars

About features (10 Hours)

e \What makes feature writing different 01

e Deconstructing a feature 02

e News Feature 02

e Human Interest Stories, Profiles 02

e Developmental stories, opinion pieces,
in-depth

e features as tools of social justice

Becoming the voice of the
urban poor (Mumbai):
letters to editors,

Blogs (10 Hours)

Finding fresh ideas, developing a story idea
On and off field research

Building observation and listening skills
Structuring the story

Use of anecdotes, Illustrations,
Interviewing

Prone to disasters: floods etc

Poor health especially mental health
Lack of facilities and obstacles to
education

Night schools

Unemployment and exploitation

Mumbai based features/
letter to the editor/
post/opinion piece on (10
Hours)

Plight of Rag pickers

Construction workers

The homeless

Slum rehabilitation projects

Condition of Mumbai Jails/ Courts
City issues of hygiene and pollution
Water crisis

Crime and safety

Corruption issues faced by the common
man

Challenges faced by senior citizens and the
physically/

mentally challenged

10

Books / References:

1. Feature Writing: Meera Raghvendra Rao, 2012
2. Communication and Development: The Challenges of Twenty First Century- V.S.

Gupte,2000

3. On Writing Well (30th anniversary edition), William Zinsser, Harper Paperbacks,

2006.

4. Poverty and deprivation among the Katkari by Rohit Mutatkar, Economic and

Political

Weekly Vol 52, Issue no 13.01April, 2017




5.Legal status and deprivation in urban slums over two decades by Laura B Nolan,
David E Bloom and Subbaraman. Economic and Political Weekly Vol 53, Issue No
15, 14 April, 2018
6.Delhi’'s Slum Dwellers, deprivation, Preferences and Political Engagement

11 Internal Continuous Assessment: External, Semester End Examination 60%
40% Individual Passing in Internal and External
Examination
12 | Continuous Evaluation through:

1.

Individual/ group project

2. Letters to the Editor
3.
4. Feature based in Mumbai or

Flip class presentation

vicinity on any one of the
issues of social justice
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/ University of Hlumbai

Syllabus for Minor
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Board of Studies in MASS MEDIA
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Semester & 1v

Title of Paper Sem. | Total Credits 4
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2. Basics of Copywriting 1] 2

Title of Paper Credits

[) Globalisation and Advertising \Y 4

From the Academic Year 2025-26




Sem. - Il




Syllabus

B.A. (MULTIMEDIA AND MASS COMMUNICATION)

(Sem.- 1)
Title of Paper: INTRODUCTION TO ADVERTISING
Sr. Heading Particulars
No.
1 Description the course : Introduction to Advertising is crucial for media students as it
provides foundational  knowledge about persuasive
Including but Not limited to ; | communication, branding, and consumer behavior. It is highly
relevant and useful in today’s media landscape, where
advertising drives content creation and revenue. The subject
connects with courses like marketing, public relations, and
digital media, and its application spans across industries,
enhancing students’ creativity and strategic thinking. With the
growing demand for advertising professionals, it opens up
diverse job prospects in agencies, media houses, and corporate
communication roles.
2 Vertical : Major
3 Type: Theory
4 Credit: 2 credits (1 credit = 15 Hours for Theory or 30 Hours
of Practical work in a semester)
5 Hours Allotted : 30 Hours
6 Marks Allotted: 50 Marks
7 Course Objectives:

=

To introduce students to the fundamentals, evolution, and various forms of advertising.

2. To help learners understand the role of advertising in society, along with its ethical,
legal, and cultural implications.
3. Toequip learner with knowledge of integrated marketing communication tools and

different advertising media.

4. To develop students’ ability to create and evaluate effective advertisements using
creative strategies and techniques.




Course Outcomes:

N

Describe the purpose, types, and components of advertising in various contexts.
Discuss the ethical, legal, and cultural considerations involved in advertising practices.

3. Identify and explain the tools and techniques used in integrated marketing

communication.

4. Create basic advertising content such as ad copy, storyboards, slogans, and campaign

ideas.

Module 1: Introduction to Advertising (10 Hours)

1. Introduction to advertising

Evolution, importance, Features, benefits, limitation, effects and
5M’s of advertising

2. Types of advertising

Consumer, Industrial, Retail, Classified, Corporate, Public
service, Generic, National, Global, International, Social (CSR)
and Advocacy

3. Ethics in advertising

Puffery, Subliminal, Weasel claim, Surrogate, Shocking ads,
Controversial, Comparative, Advertising code of ethics,
Regulatory bodies, Laws and regulations

4 Social, Cultural and Economic
impact of Advertising

Women and advertising, Children and, advertising, Senior
citizen and advertising, Pop Culture and advertising

Module 2: Integrated marketing communication and tools (10 Hours)

1. Integrated marketing
communication

Emergence, Role, Tools, Communication process, The IMC
Planning Process

2. Print Media and Out-of Home
Media

Basic concepts, Types of Newspapers advertising, advantages and
disadvantage of Newspaper advertising, Magazines, Factors to
consider for magazine advertising, Out -of home Advertising, On-
premise advertising, Transit advertising, Posters, Directory
advertising

3. Broadcast Media

Radio advertising Advantages and Disadvantages of Radio
advertising, Television advertising and its Advantages and
Disadvantages, Film advertising and Product placement -
Advantages and Disadvantages

4. Public Relation

Meaning of Public Relations, Types of public relations
Difference between public relations and advertising,

5. Sales Promotion and Direct
Marketing

Growth and Types of Sales promotion, Advantages and
Disadvantages Growth of Direct marketing and its tools
Advantages and disadvantages

Module 3: Creativity in Advertising (10 Hours)

1. Introduction to Creativity

Importance of creative process, Creative strategy development
Determining message theme, Big idea, positioning strategies,
Types of appeals

2. Role of different elements in
ads

Logo, Jingle, Company signature, Slogan, tagline, illustration,
Creating Radio commercial —~Words, sounds, clarity, coherence
etc.




3. Elements of copy

Headline, Sub headline, Layout, Body copy, Types of copy and
slogan, creating story board

4. Latest trends

Rural advertising, Ambush advertising, Internet
advertising, email advertising, Advertainment, advertorial,
mobile advertising

10 | Books / References:
e Adbvertising Principles and Practices (7th Edition) William D. Wells, John Burnett,
e Sandra Moriarty
e Adland: Global History of advertising by mark Tungate
e Copy paste : How advertising recycle ideas by Joe La Pompe
e Indian Advertising: Laughter & Tears by Arun Chaudhuri
e Adkatha The Story Of Indian Advertising by Halve Anand
e Pandeymonium by Piyush Pandey
e Introduction to Advertising — Amita Shankar
e Contemporary Advertising — Loudon & Britta
e Advertising — Pearson Education
e www.afags.com
e www.exchange4media.com
e www.adweek.com
11 | Internal Continuous Assessment: External, Semester End Examination 60%
40% Individual Passing in Internal and External
Examination
12 | Continuous Evaluation through:

1. Individual/ group project should be

given to develop an advertising

strategy on any product or service
2. Write a story board/ type of copy.

3. Big Idea — Group project




Syllabus

B.A. (MULTIMEDIA AND MASS COMMUNICATION)

(Sem.- 1)

Title of Paper: Basics of Copywriting

Sr. Heading Particulars
No.
1 Description the course : The Basics of Copywriting introduce students to the core
principles of writing persuasive and impactful content for
Including but Not limited to : | advertising and marketing. It covers the purpose of
copywriting, the role of a copywriter, and the importance
of clear, concise, and compelling messaging. Students
learn how copy influences consumer behavior, supports
brand identity, and communicates value across different
platforms. This foundational knowledge sets the stage for
advanced creative writing and campaign development.
2 Vertical : Minor
3 Type : Theory
4 Credit: 2 credits (1 credit = 15 Hours for Theory or 30 Hours
of Practical work in a semester)
5 Hours Allotted : 30 Hours
6 Marks Allotted: 50 Marks
7 Course Objectives:

e Understand the role and importance of copywriting in advertising, branding, and

marketing communication.

¢ Identify the key responsibilities and skills of a copywriter, including creativity, clarity,

and persuasion.

e Recognize the essential elements of effective copy, such as headlines, slogans, and

calls to action.

e Develop awareness of audience-centric writing, focusing on tone, message, and

purpose.

e Build foundational knowledge that supports creative idea development and media-

specific copywriting.




8 Course Outcomes:
o Identify the role and responsibilities of a copywriter.
e Explain basic concepts and techniques in copywriting and creative thinking.
e Use various methods like brainstorming, imagination, and observation to generate effective
advertising ideas.
Develop a creative mindset and discover the “Big Idea” behind successful ad campaigns.
o Write compelling copy that aligns with different brand voices and tones.
Use storytelling and emotional appeals to influence target audiences.
Sr. Heading Particulars
No.
1. Introduction to Copywriting e Basics of Copywriting
(10 Hours)
e What copywriting is all about
e What a copywriter does
e Creative Thinking
o How to develop a creative mindset
e How great ideas are formed
« Finding the one big idea behind a campaign
e How to make people believe in your brand and
take action
e Techniques for Coming Up With Ideas
o Fun and useful ways to spark creativity like:
o Brainstorming
o Asking questions
o Looking at pictures
o Using imagination and observation
o Referencing other ideas, dreaming, and
more
e Transcreativity
o What it is and why it’s important (adapting
creative work across cultures or languages)
2. Writing for Advertising (10 Hours)

e Understanding Briefs

What a marketing brief is
What a creative brief is

e How to Write Persuasive Copy

Using the right tone of voice

Giving your writing personality

Writing in a way that grabs attention and changes
how people think

Using emotion and storytelling

Learning from the best ad campaigns today




3. | Media and Audiences (10 Hours) e Writing for Different Media Platforms
Print ads: headlines, captions, body text, slogans
TV ads: scripts, visual planning, silence, styles
Outdoor ads like posters
Radio scripts
Digital ads for social media (Facebook, Instagram,
etc.)
Web content
e How to Write Different Kinds of Ads
Direct mailers
Classified ads
Press releases
B2B (business-to-business) content
Email marketing
Advertorials (ads in the form of articles)
Infomercials
10 | Books / References:
e “The Copywriter’s Handbook: A Step-by-Step Guide to Writing Copy That Sells”
Author: Robert W. Bly
e C(Creative Advertising: An Introduction”
Author: Miriam Sorrentino
e “Advertising Concept and Copy”
Author: George Felton
11 | Internal Continuous Assessment: External, Semester End Examination 60%
40% Individual Passing in Internal and External
Examination
12 | Continuous Evaluation through:

1. Individual/ group project
2. Write a copy for an AD.
3. Presentation
4. Assignment




QUESTION PAPER PATTERN
(External and Internal)

PAPER PATTERN -1 (30 MARKY)
Semester End Examination: 30 Marks Time : 1.00 hr

QUESTION PAPER PATTERN

Question No Questions Marks
Q1 Practical/ Case study / Concept Testing 10
Q2 Practical/ Theory 10
Q3 Practical/ Theory 10
TOTAL 30
Note:

1. Equal Weightage is to be given to all the modules.

2. 10 marks question may be subdivided into 5 and 5 marks each. Internal option shall be given. For
direct 10 Marks question option should be given. Attempt any one out of two.

Use of simple calculator is allowed in the examination.

4. Wherever possible more importance is to be given to the practical problems.

@

Continuous Evaluation: Internal (40 marks)

Assessment/ Evaluation Marks
1 Practical based projects. 10
2 Participation in Workshop / Conference/ Seminar/ Live Case Study/ 10

Field Visit/ Certificate Course.

(Physical/online mode)




PAPER PATTERN -2 (60 MARKYS)

Semester End Examination: 60 Marks Time : 2.00 hr
QUESTION PAPER PATTERN

Question.1. is compulsory

Attempt any 3 from Q2. -Q.5

Each question carries 15 Marks

Question No Questions Marks
Q1 Practical/ Case study 15
Q2 Practical/ Theory 15
Q3 Practical/ Theory 15
Q4 Practical/ Theory 15
Q5 Practical/ Theory 15
TOTAL 60
Note:

5. Equal Weightage is to be given to all the modules.
6. 15 marks question may subdivide into 8 and 7 marks each. Internal option shall be given. For direct
15 Marks question option should be given. Attempt any one out of two.

7. Use of simple calculator is allowed in the examination.
8. Wherever possible more importance is to be given to the practical problems.

Continuous Evaluation: Internal (40 marks)

Field Visit/ Certificate Course.

(Physical/online mode)

Assessment/ Evaluation Marks
1 Practical based projects. 20
2 Participation in Workshop / Conference/ Seminar/ Live Case Study/ 20

Sd/-

Sign of the BOS

Chairperson,

Dr. Navita Kulkarni,
Board of Studies in

Mass Media

Sd/- Sd/-
Sign of the Offg. Sign of the Offg.
Associate Dean, Associate Dean,
Dr. Suchitra Naik Dr. Manisha Karne

Sd/-

Sign of the Off
Dean, Prof. Dr.
Anil Singh

Faculty of Humanities Faculty of Humanities Faculty of

Humanities
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Name of the Course: Cyber & Digital Safety

Sr. No.

Heading

Particulars

1

Description the course:

Introduction:

With the rapid rise in digital connectivity, individuals
are increasingly vulnerable to online threats. This course
introduces students to essential concepts of digital
safety, privacy, and responsible online behavior. It
provides practical knowledge to protect personal data,
secure digital devices, and navigate the internet safely.
Relevance:

In today's digital age, everyone is a digital citizen.
Whether you're a student, professional, or homemaker,
digital safety is vital for safeguarding identity, finances,
and mental well-being. This course addresses the urgent
need to educate individuals in navigating online spaces
securely.

Usefulness:

The course empowers learners with practical knowledge
on how to stay safe online—be it managing privacy
settings on social media, identifying phishing emails, or
using strong passwords. These skills are useful in daily
digital activities across personal, academic, and
professional spaces.

Application:

Students can immediately apply the concepts learned—
from using secure Wi-Fi and avoiding fake news to
setting up two-factor authentication and protecting
children's online experiences. It also helps in developing
a safety-first approach to technology use.

Interest:

This course connects to the everyday digital life of
learners—making it highly relatable. It explores topics
like deepfakes, social media responsibility, digital detox,
and cyberbullying, which resonate with students from all
disciplines and age groups.

Connection with Other Courses:

While not technical, this course complements subjects in
Media Studies, Psychology, Communication, Law, and
even Business. It strengthens digital literacy, a valuable




soft skill, and supports courses related to digital ethics,
digital marketing, and online communication.

Demand in the Industry:

Digital awareness is considered a critical life skill by
employers. Companies value employees who
understand safe digital practices, especially in remote
and hybrid work environments. With increasing data
breaches and cybercrime, demand for digitally
responsible professionals is rising.

Job Prospects:

Although not a technical specialization, this course adds
weight to any resume by demonstrating digital literacy.
It prepares students for roles in education,
administration, customer service, journalism, HR, and
more—where safe technology use is expected and

respected.
2 Vertical: Open Elective
3 Type: Theory
4 Credits: 2 credits
5 Hours Allotted: 30 hours
6 Marks Allotted: 50 Marks
7 Course Objectives (CO):
CO 1. To introduce the foundational concepts of cyber safety and digital privacy.
CO 2. To create awareness of common online threats and best practices for digital
hygiene.
CO 3. To equip students with skills for safe usage of social media, devices, and the
internet.
CO 4. To develop a mindset for ethical digital behavior and responsible technology
use.
CO 5. To explore emerging cyber risks including Al, deepfakes, and the role of
legislation.
8 Course Outcomes (OC):

After successful completion of this course, students would be able to -

OC 1. Understand key concepts in cyber security and differentiate between threats
and risks.

OC 2. Apply safe browsing practices and protect their digital identity across
platforms.

OC 3. Identify and avoid common cyber scams, phishing attacks, and fake news.

OC 4. Safeguard personal devices, use secure communication tools, and manage
passwords.




OC 5. Understand the ethical concerns and emerging trends in Al-driven cyber
threats.

Modules:
Module 1: Fundamentals of Digital Safety & Online Behavior

Introduction to Digital Safety and Cyber Security: What is Digital Safety?,
Everyday importance of staying safe online, Cyber Security vs. Digital Safety,
Ethical and responsible use of technology

Common Online Threats and How to Avoid Them: Types of online threats:
viruses, phishing, scams, Understanding social engineering and digital fraud, Case
examples of real-world cyber attacks

Safe Internet and Social Media Use: How to browse safely: HTTPS, safe websites,
online shopping tips, Social media privacy settings, Digital identity and managing
your online presence, Deepfakes and misinformation, Screen time, mental health,
and digital well-being

Online Safety for Children and Teenagers: Common risks for young users, Using
parental controls and safe browsing tools, Identifying and addressing cyberbullying,
Teaching children responsible internet use

Module 2: Personal Device Security, Privacy & Emerging Trends

Securing Devices and Networks: How to keep your phone and laptop safe, Safe
use of public Wi-Fi and VPNs, Protecting smart devices (IoT) at home, Backing up
your data securely

Building Good Digital Habits (Cyber Hygiene): Creating strong passwords and
using multi-factor authentication, Keeping software updated and avoiding unsafe
downloads, Spotting fake news and online hoaxes

Understanding Data Privacy: What is personal data and why it matters, Data
protection laws in simple terms (like GDPR), Using privacy-friendly tools
(browsers, search engines, messaging apps), What to do if a data breach happens

Cyber Safety at Work and Emerging Technologies: Staying safe while working
online or remotely, Secure email and workplace communication, How Al is used in
cyber security — the good and the bad, Deepfakes, Al-based scams, and how to stay
alert, Introduction to how blockchain can help in digital security

10

Text Books

1. Security in the Cyber Age: An Introduction to Policy and Technology, John E.
Savage, Derek S. Reveron, Cambridge University Press, 2023

2. Cyber Security and Personal Data Awareness: Leverage Personal Data safety in
Cyber Threat environment, Selvaraj G, Notion Pres, 2024

3. Cyber and Digital Safety: Fundamentals and Best Practices, Maurya R K,
SYBGEN Learning, 2025

11

Reference Books
1. Cyber Safety for Everyone: A comprehensive guide to online safety,




JaagoTeens, BPB Publications, 3rd Edition, 2024
2. The Basics of Cyber Safety: Computer and Mobile Device Safety, John
Sammons (Author), Michael Cross MD, Syngress, 2016
3. Cybersecurity for Everyone, David B. Skillicorn, Routledge, CRC Press, 2022
4. Cybersecurity for Dummies, Joseph Steinberg, Wiley, 2020

12 Internal Continuous Assessment: 40% | Semester End Examination: 60%

13 Continuous Evaluation through: Evaluation through:
Class Test on Module 1: 10 marks A Semester End Theory Examination
Class Test on Module 2: 10 marks of 1 hour duration for 30 marks as per
Average of 2 Class Tests: 10 marks the paper pattern given below.
Assignment on Module 1: 5 marks Total: 30 marks
Assignment on Module 2: 5 marks
Total of 2 Assignments: 10 marks
Total: 20 marks

14 Format of Question Paper:

Total Marks: 30 Duration: 1 Hour
Question Based On Options Marks
Q.1 Module 1 Any 2 out of 4 10
Q.2 Module 2 Any 2 out of 4 10
Q.3 Module 1 &2 | Any 2 outof 4 10




Name of the Course: Web Designing

Sr. No.

Heading

Particulars

1

Description the course:

Introduction:

This course offers a comprehensive exploration of web
development, covering essential technologies such as
HTML, CSS, JavaScript, and PHP. Students will gain
practical skills and knowledge necessary to create
dynamic and visually appealing websites.

Relevance:

In today’s digital age, web development skills are in
high demand across various industries. Understanding
HTML, CSS, JavaScript, and PHP is crucial for anyone
interested in pursuing a career in web development or
related fields.

Usefulness:

The skills acquired in this course are highly transferable
and applicable in a wide range of professional settings.
Whether students aim to become web developers,
designers, or entrepreneurs, proficiency in web
development technologies is invaluable.

Application:

Students will learn to apply their knowledge of HTML,
CSS, JavaScript, and PHP to develop interactive
websites and web applications. Through hands-on
projects and exercises, they will gain practical
experience in building real-world solutions.

Interest:

The course content is designed to engage students with
a passion for technology and creativity. From creating
visually appealing designs to implementing dynamic
functionality, students will find ample opportunities to
explore and express their interests.

Connection with Other Courses:

This course serves as a foundation for further studies in
web development and related disciplines. It
complements other technology courses by providing
essential skills and knowledge that can be applied across
various domains.




Demand in the Industry:

The demand for skilled web developers continues to
grow as businesses and organizations increasingly rely
on their online presence. Graduates of this course will be
well-equipped to meet this demand and contribute
effectively in the industry.

Job Prospects:

Completion of this course opens up numerous job
opportunities in web development, design, digital
marketing, e-commerce, and more. With the skills
acquired, students can pursue roles such as front-end
developer, web designer, full-stack developer, or
freelance web developer.

Vertical: Open Elective

Type: Practical

Credits: 2 credits (1 credit = 30 Hours of Practical work in a
semester)

Hours Allotted: 60 hours

Marks Allotted: 50 Marks

Course Objectives (CO):

CO 1. Familiarize students with core web development technologies such as
HTML, CSS, JavaScript, and PHP.

CO 2. Develop students’ skills in creating structured and visually appealing web
pages using HTML and CSS.

CO 3. Enable students to add interactivity and dynamic behavior to web pages using
JavaScript.

CO 4. Introduce students to basic web design principles and best practices.

CO 5. Provide practical experience through hands-on exercises and projects.

Course Outcomes (OC):

After successful completion of this course, students would be able to -

OC 1. Demonstrate proficiency in HTML markup and CSS styling to create well-
structured and visually appealing web pages.

OC 2. Implement interactivity and dynamic behavior on web pages using JavaScript
and PHP.

OC 3. Apply basic web design principles to create user-friendly and aesthetically
pleasing websites.

OC 4. Analyze and solve problems related to web development, including
troubleshooting code and debugging errors.

OC 5. Develop basic web applications and prototypes using HTML, CSS,
JavaScript, and PHP.

OC 6. Collaborate effectively in a team environment on web development projects.




Modules:
Module 1: Basics of Web Development (HTML and CSS) (30 hours)

Understanding the Internet and World Wide Web:

Introduction to the Internet and its applications. Overview of email, Telnet, FTP, e-
commerce, and e-business. Basics of Internet infrastructure: 1SPs, DNS, URLSs, and
HTTP.

HTML5 Fundamentals:

Basic Elements of HTML.: Introduction to HTML tags for creating the structure of
web pages.

Formatting Text: Applying basic text formatting using HTML tags.
Organizing Content: Using lists and headings to organize content.
Creating Links: Making hyperlinks to connect web pages.

HTML Tables: Structuring data using HTML tables for better presentation and
organization.

Working with Multimedia and Forms:

Adding Images: Inserting images onto web pages and understanding image formats.
Colors and Styling: Applying colors and basic styles to web elements.

Forms and User Input: Creating interactive forms for user input and data submission.
Styling with CSS

Introduction to CSS: Understanding the role of Cascading Style Sheets in styling
web pages.

Selectors and Properties: Using CSS selectors and properties to style HTML
elements.

Background and Fonts: Applying background styles and working with fonts.

Positioning Elements: Understanding CSS properties for positioning elements on a
web page.

Module 2: JavaScript and Dynamic Web Content (30 hours)

JavaScript:

Integrating JavaScript: Using JavaScript code within HTML documents for
interactivity.

Programming Basics: Understanding JavaScript variables, operators, and control
flow.

Functions and Events: Defining functions and handling events for user interaction.

Working with Forms: Validating form data and handling user input with JavaScript.




Dynamic content with PHP

Basics of Server-side Scripting: Understanding the role of PHP in server-side
scripting.

Variables and Data Types: Declaring variables, working with data types, and type
coercion in PHP.

Control Structures: Implementing conditional statements and loops in PHP scripts.

Sessions and Cookies: Introduction to managing user sessions and using cookies for
data storage.

Working with Databases: Connecting to databases, executing SQL queries, and
processing query results.

10 Text Books
1. HTML 5 Black Book, Covers CSS 3, JavaScript, XML, XHTML, AJAX, PHP
and jQuery, 2ed, Dreamtech Press, 2016
2. Web Programming and Interactive Technologies, scriptDemics, StarEdu
Solutions India, 2018
3. PHP: A Beginners Guide, Vikram Vaswani, TMH
11 Reference Books
1. HTML, XHTML, and CSS Bible Fifth Edition, Steven M. Schafer, WILEY,
2011
2. Learning PHP, MySQL, JavaScript, CSS & HTMLS5, Robin Nixon, O’Reilly,
2018
3. PHP, MySQL, JavaScript & HTMLS5 All-in-one for Dummies, Steve Suehring,
Janet VValade Wiley, 2018
12 Internal Continuous Assessment: 40% | Semester End Examination: 60%
13 Continuous Evaluation through: Evaluation through:
Class Test on Module 1: 10 marks A Semester End Theory Examination
Class Test on Module 2: 10 marks of 1 hour duration for 30 marks as per
Average of 2 Class Tests: 10 marks the paper pattern given below.
Assignment on Module 1: 5 marks Total: 30 marks

Assignment on Module 2: 5 marks

Total of 2 Assignments: 10 marks
Total: 20 marks




14 Format of Question Paper:
Total Marks: 30 Duration: 1 Hour
Question Based On Options Marks
Q.1 Module 1 Any 2 out of 4 10
Q.2 Module 2 Any 2 out of 4 10
Q.3 Module1 &2 | Any2outof4 10
Sd/- Sd/- Sd/-
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Dr. Madhav R. Rajwade

Dr. Jyotshna Dongardive
Ad-hoc BOS (Computer
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Prof. Shivram S. Garje
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Technology
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Syllabus

B. A. (MULTIMEDIA AND MASS COMMUNICATION)

(Sem.- lI)

Title of Paper INTRODUCTION TO PHOTOGRAPHY

Sr. Heading Particulars

No.

1 Description the course : Introduction to Photography is a key course for media students
as it builds visual literacy and technical skills essential for

Including but Not limited to ; | effective storytelling through images. It is highly relevant in

fields like journalism, advertising, digital content, and social
media, where visual communication plays a central role. The
subject complements areas like film, design, and multimedia,
and opens job opportunities in photojournalism, creative
direction, content creation, and commercial photography.

2 Vertical : VSC

3 Type : Theory

4 Credit: 2 credits (1 credit = 15 Hours for Theory or 30
Hours of Practical work in a semester)

5 Hours Allotted : 30 Hours

6 Marks Allotted: 50 Marks

7 Course Objectives:

1. To understand the power of pictures in effective communication.
To explore how a picture speaks thousand words.
To study the technique that professionals use to make pictures outstanding.
To develop a photographic vision & improve visual sense of the visible world.
To develop visualisation in terms of a definite frame & the objects within.

To develop a strong ability to communicate in non-verbal ways.
To develop a sense of association or contradiction of the objects put together.
To explore the applications of Photography as Fine Art as well as Applied Art.

2
3
4
5.
6. To develop a deeper sense of light beyond just illumination & visibility.
7
8
9.
1

0. To cultivate sense of visual design for further media study.

27




Course Outcomes:
1. Learners will be able to demonstrate a fundamental understanding of camera operations,
exposure settings, and composition techniques.
2. Learners will be able to apply visual storytelling principles to capture meaningful and
aesthetically effective photographs across various genres.
3. Learners will be able to analyze and critique photographic work using technical, artistic, and
conceptual frameworks.

Module 1: Visual Communication & Core Photography Techniques (15
Hours)

1. Visual Language & Framing
e  How pictures communicate: “A picture speaks a thousand words”
e Framing and composition techniques
e  Perspective, focus types (selective/differential), color palette
e  Mood, atmosphere, body language, proxemics
o Positive & negative space in images
2. Technical Foundations of Photography
e  Camera anatomy and functions
Exposure triangle: Aperture, Shutter, ISO
Depth of Field & Bokeh
Motion techniques: Blur, Freeze, Light painting, Traffic/Star trails
Movement vs Moment

Module 2: Media Oriented Photography & Visual Output Design (15 Hours)

1. Advanced Lighting & Composition
e Lens understanding: focal length, coverage, subject relevance
o Light techniques: Checkerboard, Three-point, Portrait, Product, Fashion, Mixed lighting
e  Composition for media: Standard rules and creative deviations
2. Media Photography & Output Design
e  Media-specific composition: packaging, magazine cover/layout, ads
e  Designing for visual communication: visualizing layouts and roughs
e  Practical shooting and nominal editing for final output
e  Basics of citizen photojournalism: combining visuals with narrative
o Final media outputs: image creation and layout integration

10

Reference Books:

Creative Photographic Lighting — Collins: Me & My Camera Series

Making the Most of Colour — Collins: Me & My Camera Series

Taking Successful Pictures — Colling; Me & My Camera Series

The Working Photographer — Marija & Tod Bryant

Portrait Photography — Camera Guide series by Minolta

Glamour Photography — Camera Guide series by Minolta

Photography for Fun & Profit — VVolume 1 to 4: Singer Communication

Introduction to Photography — Arvind Parulekar (Academic Book for BAMMC) Sheth Pub.
Photographing Indoors and Photographing outdoors — Olympus Guide Books

©CoNo~WNE

12

Internal Continuous Assessment: 40% External, Semester End Examination
60% Individual Passing in Internal and
External Examination

28




13

Continuous Evaluation through:

e Assignments based on Techniques learnt
- Shoot & Submit - Five Techniques

1. DoF & Bokeh

2. Motion Blur

3. Perspective

4. Checkerboard Lighting
5. Effect Lighting

e Scribblings for Visual ideas for Media
Output - Roughs for each media -
1. Package Design
2. Magazine Cover Design
3. Magazine Page Layout
4. Product/ Fashion Advertising
e Qutdoor photography using techniques

Syllabus Designed by:

» Arvind Parulekar
» Ms. Sheetal Gogri
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Syllabus

B.A. (Marathi AEC)

(Semester - 111)

Title of Paper : WTNeR SHIvTeA T STAAT - 2 (HATHAT HIICA ATVT AT HIvTeT)

Sr. : .
Particul

o, Heading articulars

1 | SIvATHSRAT JUH TS MR IR0 - 030 fomeat=mn i foskmear

(Description of the Course)

(Wholistic Development) T ad. Eaitior forepram=n w1 UM
eIIaT e AR (Ability Enhancement Course) 3T
ATAT MR, AT, aMVT o foge a1 foremymaiver  ereaem
= faareatar fow=n we ey W Wk
ST AT AT ATt TR, TG {THAT TeT STSATHRATS
I AU Y= e 0T, T8 o hived AT
T el SueTsY e <01, B AT STATESHAT A= 3fE8
3T,

foremeataed ugefier freqor o STaamT Wiy Fivred faskfea
eft UIH Erel, € eI U CWTiNeR hiviedT™ SUTISH-?
(FRATHIYT HITT ATT AT HRI9TeT)’ (ST ?) a1
SRR JTEUlT HUATd Tl AR, AT STATIURIR=AT
HHFAIQ foameair ok 9 e S difees
TEEY X, qUD HATHYT I NS ATTRIF e

2 Vertical : Ability Enhancement Course

3 Type : Theory

4 Credit: 2 Credits (1 Credit = 15 Hours for Theory or 30 Hours of
Practical Work in a Semester)

5 Hours Allotted : 30 Hours

o

(AEC a1 wwiceta  fImkfaear  Som=am sreameabieki=an
FRVIESHT g3 fommder=n faAiw 3 o ey =
NO.AAMS_UGS/ICC/2024-25/19 IT THUAhT=IT TR =14T.)

Marks Allotted:

50 Marks




Tk 3fE® (Course Objectives) :

9. THATHA AT ATV I TET HHSITET HTII,

2. TN TR OIS SHATavTh STEUIT SHAT SATIT I YT s U,

3. SIS AT AR hINTedT Ty G |,

¥, T AT hUATETST STTvHeh STHUTAT &THAT STTTOT G Ui o 20T,

b, TeeT FATHYT I ST FHIOATETST ATIITF ST &THT SATOT higred) ferehferd o,

A TEHA FAsu=t (Course Outcomes) :

9. formeatar oA AT AT AT TEY g9,

3. Tormeatar wvrel SRS ST ST &HdT ST o= U= giea.
3. Tormeatar stfyyamq a1 iives S Tw T gasid,
¥
(N

. Toremeatar gurel srfiram=em SFroaTaTS) ATIvHeR TEUT=AT &HdT SUT AT IR Bis.
. Tomeatne yoaet SuTeho 9 STETEH SHIITETST STTaveh JTHUIT=AT &HdT 10T shivred faenféd

IS

XTI hHA "UZh (Modules) :

°TH - § : HATHAT HIITeT

3T) HATHYA : ATk U=
® TIY, e, YT AL AT I i< FHo
® FHATHYATHI q&T HH : £, MY / HATTE]_ Q. FAHATHRT 3. TN / HATIE[e TcdeT HoT
¥, A& AT / ek
® FUTHYAT foRIv : 3. FHATHAT : Teh Hiehieh STHA . HATHAT : HHE I FARSH AT9
3. HATHIT ; I TN THTST HATEH

® FHYUTHIAT TohK : ¢, GHUNG HATHAT 3. GIIVTT HUThRIT 3. ISR TARHATIH ST
FHATRIT

3T) HATHAATH TAATR T HATATAH R,
o &Y AT / ki<l THST (FATHA HIVTEIEI?), HATeRde fag o we

®  HATHIYATES! AT HINh hIT : . WINh TAST 2. Scil I THUTHNA T T I
3. FYATIA AT F Tl

®  FYTHATHS! AT HATE hiTeY : %, TS 3. FEHAT-FHTATA TEAT THST
3. YA ol (Pauses)

o FATHI AT I Srei=it areierdr

(8o Tafei=a Ly arféenT, e 2)

(5= : TRrerehie sherrefear frerg cmstram formeaiehg sheTeheHT=I SUe e =41




Ueeh - 3 ; ATHATEA Hived

3 AT ; ATf~ares afiET
o ITed, AfTETeR AT ATT-9g

o AN q&T Hew : . Wiear 3. ANfaT=F 3. Hivdw Toae AT ¥, T AT /
NisED

o SINETEAT oIy : ¢, VAT : Teh Wikl SUSHA . STVETH : 3THE T ARSI d1eH
3, AN ;. ST GYYUIT THTe AT

o IIfETA YR : ¢, URufeh famm (clieheren, omfiies o) 2. d@ied Afamm (e,
AT, TGS, T1ET T H ATeTd, AT HiedT) 3. AT THRHATSIHEIET ATE=H

M) STETEATE Teaal F ATy hived
o &Y i / Uhehtfarfi=t Tuwt ( TRy SiomEdt?), Afiyemem dfga=h frae g @

o ANERHAMEET awS Witk | ; 2. WYk THS 2. FicAT I JHUYN T TIT IR
3. INEAEETdI @ I Tt

o  NEEHTERE! AT HaTe HIT : . AN . HAT-TEA AT T

3. IINETEATS ofs (Pauses) ¥. TESTETERIR TH-<
o INaTaATE Seft & et et

(&0 Tafei=am Ly aTfierT, SRR 2)

(F= : Rregenit farfarg wermree 3R fRarg cnsram foemeteag siver=rT=n eud e s,

10

TS TN (Text Books) : N.A.

11

weaf wer (Reference Books) :

8. T S0 FHATHI, TS HITBAGH, HIS TR, 0T, L R

R. AUST A1 I faehrd, (HUTo) Jealirst AL, 3ToE UloctohTd, a8, R8¢,
3. TR AT, Ao Uo AR, WIHT fehrTe TG FeT, TR, 2033,
¥. STAETR HYS], (WdT0) THEA qTa, THEad FehieH, qo1, =reft HATe - 3022,
Y. ITIoTA TRTST, (HaTo) heish! HISHh STIOT I, TEITHT JehTRH, T0, 3083,

§. SATIETR HIS], TohTRT W, They wehre, Siferarett, 89¢R.

\o. Frfereh ST, ST AN, TSTEd FhIH, IO, ¢,

¢. ST |IEHT I, S0 IR0 LR, TS Th1eH, J0, £ 364,

12

Internal Continuous Assessment : 40% | External, Semester End Examination : 60%

Individual Passing in Internal and External
Examination




13 | Sfaia ETaequl geateh (Internal Continuous Assessment) & o T[0T
FtaTa HedierT T&T (Format of Internal Assessment) :
=Tt e / WiRae we / Seheucied / fadeRt (Assignment) / STEHERTOT / ST et
FIVTCATET TG ST ] ST HeaHTo hidT J5a. (et Sufkerdy foham afierms)
14 | afgeia wdrert (External Examination) : 3o T[0T (35 : Tk ATH)
FETa T g=aT THutehs W& (Format of Question Paper) :
8. TcUshT Q TUTTel WohUT et 5t foremarerer, citrehl foremeartt sivrae qi w1 dreara.
3. feet S 5 EET TaETe STEIE. el Heshia STTUTNG §4 T SHid T et
v foremra.
3. Town w1 =1 ok hHish U o SMeR STTETNG Q4 T S-S SEUT= STETET, Tedsh HeEshla
TET ATV THUT S SR 51 e, feremeat shiorde! gerr w1 "ieama.
Sd /- Sd/- Sd/- Sd/-
Sign of the BOS Sign of the Sign of the Sign of the
Chairman Offg. Associate Dean Offg. Associate Dean Offg. Dean
Prof. Dr. Satish Dr. Suchitra Naik Prof. Manisha Prof. Anil Singh
Kamat Faculty of Karne Faculty of
Board of Studies in Humanities Faculty of Humanities  Humanities

Marathi
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Title of Paper- f&at wTuT:saTargTies TRt

Sr.
No.

Heading

Particulars

Description of the course:

ST T SIS H Hed Heed 181 5l e ST ATHT T =iei-gTH
T HeleT 3| STl SHRT TS e ST ATefh Bt & a2t e farfire
TS TSAT R WTST o7 AT Tl S drefer &9 & T fomam Sy
A AT Sfe W gl ol STEHe T 81 Hehdl | SHT HIST o6 HTew
¥ & aft T ST TR STTeRfa oft FEd 21 I T H USTIR
T S5 © &1 9T ¥ S[g 8 3, foraen aream @ feremeff ger @y
TIRUT 3L TR & HTHTS SHT S foraml 3t Hareeh Bidt 71 3711
fefStea 7 § tfvreafch o o3 ATEAT ol TOR g1 ©, S Aream
T VTS &1 ERIh el & SIT SATIehT ATk 3hi ST bl 3T
T 81 WINT T Hecd B qH, B HTEAH H T81 €, T |
|releh 9 1 TANT ST T8 HATRIH 8| S e g
TR YA | ATE ST €, deheioh, et SNl dRre
wifean, TsHifa 6t wrer fédt o <t 21 Sfied | &8 anll |
ST TT T &H 319+t {77 o T Rard Ty 3 it ol T
BT 237 08 | srl-q&rdT Hecd Tad! 2| &t s § saraerien
START 1 g | TRt 3R 3 Teqell i e | TEd §¢ 39
qTGAHH T T3 foraT 1T 81 & Tt o ot Wl SR g s o
TRINT 9 AR okl A% ST ST AT SATeRToT o I8 997e
T 21 39 3fY W ureTshy walfis ARt fag gl

Vertical:

AEC

Type:

Theory

Credit:

2 credits (1 credit = 15 Hours for Theory)

Hours Allotted:

30 Hours

Marks Allotted:

50 Marks

Course Objectives:

1. Toremfeia st Trervma &<t o farferaa 9 e s




2. Toremfeliay st TretvTeT &<t o SaeRtor @ U= sham
3. Torenfefa st g3 3mfe 1 I Yo A
4. Torenferat ot smreRl, IR AT Ue wiiveR forgi 31fe vt 19 e s

8 | Course Outcomes:
IRERIPRIEIRIE NI R RIER I ERS LRGBS il
2. Terenfefat st T Tt & SaeRtiTes ST shY ST ST )
3. forenfefalt =t feédt-is 3T 1 T SITW &1 3 ©Ter T o 315, SATATE &9 1 4 &)
4. Ternfofart st shTeeht, STeRr AT Ue WTiSes fergt oT1fe ot 3 e g
9 | Modules (Per credit one module can be created)
ZehTs-1 TEAM-15 Thige-01
1. & s« wmT= ufe
2. T TRt : doenfes wew
3. JUIHTAT : T T el
4. Y152 9T : T YR (WS 371)
THTS-2 HTEIH-15 Thige-01
1. T T IR
2. T : ST 1 ST O HereT
3. %k T forH Tog
4. 9 TG : (4TS, Twarr, g, R, SR, STaed, RTI @E)
10 | g Her-
1. SIS GeFeT- | AT T, féet afees wre, ST
2. Wﬁgﬁ-%ﬁoqlohwl, ATHIRAT TR, SATTETE
3. ST AE ATY XHT- | T shT 9T, TETeeT Yo, faeedt
4. 9T o U AT - Siveied fgadt, forafommea™ JeheH, aworEt
5. AT faamt- 9 fog, fohdTer wed, sameTee
11 Internal Continuous Assessment : External : Semester End Examination :
40% 60%
12 | Continuous Evaluation through: forfaa udter
3k : 30

® THHIHF hll/Jehed 3ATE- 10 3k
o WEfd/aREaTE HEHTHTAT SeaTe- 05 3feh

® STRIGI, AT Td I Taei
nidfeferr- 05 3% T 20 IR

TUATST : 01 ©eT




13 | Format of Question Paper: for the semester end examination

ferfge adrer

37 : 30 THEATIATE : 01 EeT
1. ST 313! | 9% I8 S|
2. T 71 5 ST, R &1 St o S aTufed g 15x2 =30 3R
FRN- 30 3R

Sd/- Sd/- Sd/- Sd/-
Sign of the BOS Sign of the Sign of the Sign of the
Chairman Offg. Associate Dean Offg. Associate Dean Offg. Dean
Prof. Dr. Santosh Dr. Suchitra Naik Prof. Manisha Prof. Anil Singh
Motwani Faculty of Karne Faculty of
Board of Studies in Humanities Faculty of Humanities  Humanities

Hindi
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Semester II1 As per NEP 2020

Indian Theatre: Classical
Roots and Contemporary
Expressions

Syllabus for Two Credits Programme

With effect from Academic Year 2025-2026




Aims and Objectives

To understand the historical evolution of Indian theatre from Vedic to modern times.

To analyze the core principles of Bharata’s Natyashastra and their relevance in contemporary
theatre.

To examine major classical playwrights and evaluate the narrative and thematic aspects of their
works.

To explore and differentiate various streams of modern Indian theatre including commercial,
experimental, and children’s theatre.

To develop a critical perspective on the sociopolitical role of street and one-act plays.

To appreciate the interdisciplinary nature of performing arts by connecting theory with practical
examples.

Learning Outcomes
The course will enable the learner to

Describe the historical and cultural development of Indian theatre across different time periods.
Interpret and apply the aesthetic principles from Natyashastra (such as Rasa and Abhinaya) in the
analysis of theatrical performances.

Critically evaluate classical Indian plays for their structure, themes, character development, and
historical significance.

Compare and contrast different forms of modern Indian theatre and assess their audience impact and
staging methods.

Demonstrate understanding of street theatre and one-act plays by creating outlines or performing
excerpts reflecting real-world issues.

Reflect on the role of performing arts in cultural preservation, education, and community
engagement.

Modules at Glance
Semester 111

Module . No.
No. Unit Content of Hours
I Indian Theatre: Historical Roots 07
1
I Bharata’s Natyashastra and Theatrical Principles 08
111 Classical Playwrights and Dramatic Texts 07
2
v Streams and Forms of Modern Indian Theatre 08
Total No. of Hours 30




Module No.

Unit

Content

Indian Theatre: Historical Roots

History of Indian Drama, Origins: Historical development:
From Vedic rituals to Sanskrit drama, medieval folk forms,
colonial influences, and post-independence trends.

Major periods: Ancient (Natyashastra era), Medieval (Bhakti
and folk traditions), Modern (colonial and post-independence)

I

Bharata’s Natyashastra and Theatrical Principles

In-depth analysis of Natyashastra, the foundational treatise
on Indian dramaturgy

Key concepts:

Natyagriha (Ancient theatre architecture)

Rasa Theory — the aesthetic experience and emotional flavors
Bhava, Abhinaya, and their relevance in classical
performance

Influence of Natyashastra on later theatrical tradition

I

Classical Playwrights and Dramatic Texts

Critical study of major classical dramatists and their works:
Kalidasa — Abhijnanasakuntalam, Malavikagnimitram
Bhasa, Sudraka, Bhavabhuti — Key themes and
innovations.

Analysis of plot structure, character portrayal, and cultural

context in classical play.

v

Streams and Forms of Modern Indian Theatre

Commercial Theatre: Characteristics, audience
engagement, and production values

Experimental Theatre: Alternative spaces, innovative
storytelling, and non-linear narratives

Amateur Theatre: Community participation, regional
theatre groups, and resourceful staging

Children’s Theatre: Educational objectives, interactive
methods, and imagination-centered content

One-Act Plays: Structure, brevity, and intensity of narrative

Street Theatre (Nukkad Natak): Origin, purpose, and




socio-political engagement

Scheme of Evaluation
The Scheme of Examination shall be of 50 marks. It will be divided into Internal Evaluation

(20 marks) and Semester End Examination (30 Marks).

Semester III (50 Marks - 2 Credits)
Internal Evaluation (20 Marks)

Sr. No. Particulars Marks
Presentation
OR
1 Project 15
OR
Assignment

Participation in Workshop / Conference / Seminar (as
decided by the Teacher)

OR

Participation in Online Workshop / Conference / Seminar
2 (as decided by the Teacher) 5
OR

Field Visit
OR

Attendance




Semester End Examination (30 Marks)

Question

Particulars Marks
No.
1 Objective Type Questions (All Units) 06
Descriptive Question(s) on Unit I
2 The Question may be divided into sub questions: Attempt 06
any 2 out of 4 (Each of 3 Marks)
Descriptive Question(s) on Unit II
3 The Question may be divided into sub questions: Attempt 06
any 2 out of 4 (Each of 3 Marks)
Descriptive Question(s) on Unit III
4 The Question may be divided into sub questions: Attempt 06
any 2 out of 4 (Each of 3 Marks)
Descriptive Question(s) on Unit IV
5 The Question may be divided into sub questions: Attempt 06
any 2 out of 4 (Each of 3 Marks)
Total 30




Reference Books

o Ankur, D. R. (2021). Doosare Natyashastra ki Khoj (in Hindi). Vani Prakashan. ISBN: 97§-
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o Bhatia, N. (Ed.). (2009). Modern Indian theatre: A reader. Oxford University Press.

o Brockett, O. G. (1991). History of the theatre (7th ed.). Allyn and Bacon.

o Brockett, O. G. (1987). Theatre: An introduction (5th ed.). Holt, Rinehart and Winston.
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UNIVERSITY OF MUMBAI

Semester 111

(w.e.f. June, 2025)

Sub:- Introduction to Sports Training & Tests and Measurement

Preamble:

Sports play a vital role in fostering physical fitness, mental resilience, and holistic well-being.
Understanding the intricacies of sports training and the science of test and measurement is
essential for optimizing athletic performance and personal growth. Sports training encompasses
systematic methods to enhance physical capabilities, skill development, and strategic planning,
while test and measurement provide the tools to evaluate fitness levels, track progress, and
refine training protocols. Together, these disciplines empower individuals to achieve their full
potential, making them indispensable components of modern sports science and athletic
excellence.

Aims and Objectives
Sports Training
e To understand the foundation and principles of sports training.
e To study various training methods and their applications.
o To explore the process of designing personalized and professional training plans.
o To analyze the role of training in achieving peak performance.

Tests and Measurement in Sports
e To understand the significance of test and measurement in sports.
o To learn about various types of tests and their applications.
e To comprehend the criteria for good testing and measurement methods.
o To explore the use of test and measurement data for performance analysis and
improvement.

Learning Outcomes
Sports Training
The course will enable the learner to:
e Understand and apply the principles of sports training.
o Identify and differentiate between various training methods.
o Develop effective exercise plans and training schedules.
o Evaluate the impact of training on performance enhancement.

Tests and Measurement in Sports
The course will enable the learner to:
o Identify and explain the importance of test and measurement in sports.
e Apply various skill, fitness, and psychological tests.
o Evaluate test results to assess fitness and performance levels.
o Utilize test data to design targeted training and rehabilitation programs




UNIVERSITY OF MUMBAI

Semester — 111

(w.e.f. June, 2025)
Sub:- Introduction to Sports Training & Tests and Measurement
Credits: 02 Lectures: 30 Marks:50
Module | Unit Title of the Unit No. of No. of
No. No Lectures Credits

Introduction to Sports Training

1 Meaning, Definition, and
Components/Elements of Sports Training
¢ Meaning 2
e Definition
e Components/Elements

11 Principles of Sport Training

e FITT Principle (Frequency, Intensity,
Time, Type)

Specificity

Progression

Overload

Reversibility

Tedium

IIT | Types of Training Methods
o Interval Training
Fartlek Training
Continuous Training
Weight Training 5
Circuit Training
Plyometric Training
Flexibility Training

1A%

Basic Guidelines for Designing Exercise Plans
and Training Schedules

e Current Health Status
Medical History
Level of Fitness
Training Load 3
Periodisation
Holistic/Integrated Approach
Person-Centred Approach
Training Intensity

Total 15 1




Sub:- Introduction to Sports Training & Tests and Measurement

Credits: 02 Lectures: 30 Marks:50
Module | Unit Title of the Unit No. of No. of
No. No Lectures Credits
Test and Measurement in Sports
Meaning and Importance of Test and 1
I Measurement in Sports
e Meaning & Importance
Criteria of a Good Test
I o Validity 2
e Reliability
2 e Objectivity
e Feasibility
Types of Tests 6
III | Skill Tests
e Wall Volley Test
o Basketball Free Throw Test
e Badminton Short Serve Test
Fitness Tests 1
e Cooper's 12-Minute Run/Walk Test
e Sit and Reach Flexibility Test
e Push-Up Test
Psychological Tests
e Sport Motivation Scale (SMS)
e Competitive State Anxiety Inventory
(CSAI-2)
e Mental Toughness Questionnaire
MTQ)
IV | Methods of Measurement
e Anthropometric Measurements 3
e Motor Fitness Measurements
e Physiological Measurements
V | Applications of Test and Measurement in
Sports 3
Talent Identification
e Performance Analysis
e Designing Training Programs
e Injury Prevention and Rehabilitation
Total 15




Scheme of Evaluation -

The Scheme of Examination shall be of 50 marks. It will be divided into Internal

Evaluation

(20 marks) and Semester End Examination (30 Marks).

Semester III (50 Marks - 2 Credits)
Internal Evaluation (20 Marks)

Sr. No. Particulars Marks
1 Presentation 15
OR
Project
OR
Assignment
2 Participation in Workshop / Conference / Seminar / 5
Fitness or Sports Activity (as decided by the Sports
Incharge)
OR
Participation in Online Workshop / Conference / Seminar /
Fitness or Sports related course (as decided by the Sports
Incharge)
OR
Field Visit / Sports Events
OR
Attendance of Sports Practice Sessions
Semester End Examination (30 Marks)
Question Particulars Marks
No.
1 t0 30 Objective Type Questions (All Units) 30
Each question will carry one mark
Total 30




References —

"Science and Practice of Strength Training" - Vladimir M. Zatsiorsky and William J. Kraemer
"Essentials of Strength Training and Conditioning" - National Strength and Conditioning Association
(NSCA)

"Principles and Practice of Resistance Training" - Michael H. Stone, Meg Stone, and William A. Sands
"Periodization Training for Sports" - Tudor O. Bompa and Carlo A. Buzzichelli

"High-Performance Training for Sports" - David Joyce and Daniel Lewindon

"Tests and Measurements in Sports and Physical Education" - Dr. A.K. Uppal and Dr. G.P. Gautam
"Measurement by the Physical Educator: Why and How" - David K. Miller and Harold M. Barrow
"Kinanthropometry and Exercise Physiology Laboratory Manual" - Roger Eston and Thomas Reilly
"Evaluation of Human Work" - John R. Wilson and NIGEL CORLETT

. "Advanced Fitness Assessment and Exercise Prescription" - Vivian H. Heyward and Ann L. Gibson
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UNIVERSITY OF MUMBAI
National Service Scheme

1.1 Preamble:

Students in the National Service Scheme are better able to comprehend all the most recent ideas.
These courses include an Introduction to National Service Scheme that covers the concept of social
services, which are a variety of public services meant to offer support and help to targeted specific
groups, most often the underprivileged. They could be offered by individuals, autonomous, private
entities, or under the management of a government body.

1.2 Objectives of the Course:

1. To Introduce National Service Scheme to learners and explain how it is used in current social
studies.

2. To make the students aware of the need of having a foundation in social science and NSS.

3. To introduce students to social concepts and issues in society, as well as to get involved in
resolving social issues.

1.3 Learning Outcomes of the Course: The students will be able to

1. The course will help students comprehend the foundations of the National Service Program.

2. To understand the unique camping program.

3. Students will learn about the regular activities of NSS.

1.4. Programme Specific Outcomes:

1. Students will be familiar with NSS fundamentals and history, particularly as they pertain to
social work.

2. Students will recognize NSS and its ongoing operations.

1.5 Programme Outcomes:

1. Students will comprehend fundamental ideas and facts about the National Service Program.

2. Students will learn the essentials of NSS-related procedures.

3. Students will learn social work skills (such as Voter Awareness, Campus Cleanup, Tree
Plantation, and Rallies).

1.6 Modes of Internal Evaluation: Assignment, Tutorial, Presentation, MCQs via Google, Field
Visits, any other suitable mode along with marks for Attendance of the students.



UNIVERSITY OF MUMBAI

Semester |
NSS CC
Sub: - Introduction to National Service Scheme
Credits: 02 Marks:50
Unit SEMESTER 1 No. of
Nurrnbe Title of the Unit Lecture
Introduction to National Services Scheme
NSS- History,Philosophy & Need of Emergence
Aims, Objectives, Motto and Emblem of NSS, NSS Theme Song
1 Orgqnizational Structure of NSS-Hierarchy at different levels 15
(National,State,University,College)
Roles and Responsibilities of Program Officer
Financial Provisions -Grant in Aid for NSS
Advisory committees & their functions
NSS Programmes and Activities (Regular activities)
NSS Programmes and Activities (Special Camp activities)
Yearly Action Plan of NSS Unit 15
5 Volunteerism— Meaning, definition, basic qualities of volunteers, need
of volunteerism for National development.
Opportunities in NSS for Volunteers (Various Camps)
Report Writing




Credits: 02

UNIVERSITY OF MUMBAI
Semester 11
NSS CC

Sub: - Leadership and Community Engagement
Marks: 50

Unit
Number

SEMESTER 2
Title of the Unit

No. of
Lecture

No. of
Credits

Leadership & Personality development:
Meaning, definition, qualities, and characteristics of
a Leader. Meaning of personality, Dimensions of
personality. Personality and Leadership nexus.

Universal Human Values and Ethics for youths
Sustainable Development Goals

15

2

Activity Based Programmes (Suggestive list given
below. Colleges can plan various social activities
for learners and make a detailed report) Activities
can be conducted throughout the academic year
.Evaluation will be based on record keeping of the
attendance of the learner.

Shramadhan — Plantation, Cleaning, Watering,
Weeding, Any other activities.

Awareness Programmes — Seminar, Workshops,
Celebration of National and International days,
Personality Development Programmes, Group
Activities, etc.,

Rally,Visit to Adopted villages,
SwatchathaProgramme, Visit and Conserving
Ancient monuments and heritage site, Socio
Economic Survey of village/slum, Nature Camp,
Environmental Education, Women Empowerment
Programme, Health Camps, Blood grouping
awareness and Blood donation, Legal
awarenessProgramme, Literacy Programme, Water
Conservation Programme,One Day Special Camp in
a village (preferably in adopted village/Adopted
areas/Slums/MR Schools etc).

30

Note:

1. Above Paper will be exempted if the learner is involved in NSS as Volunteer and

Successfully completes 60 hours in each Semester.
2. If learner as a NSS Volunteer attends any Camps at National/State/University/District/
College Special Camp will be exempted from either Sem Il OR Sem IV Paper provided they
produce Certificate of Participation or Attendance in Camp certified by the Programme

Officer.




Evaluation Pattern

Internal Assessment

Assessment Criteria Marks
Assignment / Project / Quiz/Presentations 10
Attendance, Class and Activity Participation 10
Total 20

External Assessment
Question Paper Pattern
Time: 1:00 Hours Total Marks: 30
Introduction:-1. All questions are compulsory.
2. Figure to the Right indicates full marks.
3.Draw neat labeled drawings wherever necessary.

Q.1) Rewrite the following by choosing the correct options given below

(with four alternatives) 6 Objectives question of 1 mark each 06 marks.
1. a) b) c) d)
2. Q) b) c) d)
Q.2) Short Notes . (Any Two out of Four) 06marks
1.
2.
3.
4.
Q.3) Answer the following questions (Any Three out of Five) 18 marks
1

2.
3.
4.
5.
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